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Abstract

This thesis measures the rhetoric and effect of political campaign discourse. It is a
rhetorical analysis of three campaign speeches given by Senator Barack Obama
during the 2008 presidential election, "A More Perfecidd" delivered in March

2008, "The American Promise" delivered at the Democratic National Convention in
August 2008 and "A World that Stands as One" delivered in Berlin in July 2008.
Reading the speedhleologicallyby drawing on Kenneth Burke's theor/rbetorical
identification and consubstantiality, this thesis argues the Obama Model of persuasion
constructs audience identity and uses specific strands of an audience's history to
emphasise common ground, shared values and shared interests in provisiona
coalitions against common challenges. This is accomplished through the strategic use
of "we," through the praise of an audience's dominant symbols and values and through
scapegoating, Othering and antithesis. As a multidisciplinary study, this thdsis see

to understand how these messages and strategies are received by audiences using
focus groups and audience response technology. It convenes twelve focus groups of
previously unaddressed audiences in the United Kingdom to understand the
doxological equiprant audiences bring to the rhetorical transaction of American
political campaign discourse. As such, it seeks to understand moments of convergence
and divergence, identification and division between demographically diverse
audiences and Obama's campaigeesbes. This thesis @& original contribution to
rhetorical theory, identity and identification, studies on Kenneth Burke and Barack
Obama, cultural studies and Joseph Nye's theory of soft power in international
relations.



|. Preface

This thesis began on a hot, rainy summer evening in Miami, Florida at the beginning

of the 2008 American General Election. There were hundreds of us who had come to

Florida from all over the country to organize volunteers and voters as part of the

Obama Orgaizing Fellowship. Five other people and I, all under twdvy, were

charged as a team with organizing the strongly Republican and Cuban area of Miami

known as Westchester. My fellow team members and | had just finished a grueling

tenhour training sessn on the fundamentals of community organizing. Most of it

was a straightforward process of learning how to efficiently target sympathetic voters

in different areas of the city, how to properly and legally register someone to vote and

how to keep track ahe stacks of canvassing data that were cumulating in1stake

offices across the nation. One exercise that took a large portion out of the day was
breaking down into small groups and learning how to, in under two minutes, tell

people our own story: whave were, why we left home to volunteer and what issues

and policies motivated us. Then, we would critique each other and suggest how we

could improve what we said and what we could say differently to make our stories

more powerful. | then watched veterammmunity organizers with amazement as they

role played canvassing situations with vot
army of policy statistics ready to unleash on voters who might disagree with you, it

was to find something in your life story make a connection with the voter. This was

something new for me. That night it rained and while our newly formed community
organizing team sipped a few beers under hula huts down by the beach, | reflected on
that dayés trainingtefiiWhgpguwesteowees@ar hi ag
seemed to fly in the face of everything | had learned about rational politics. | was
concerned. | had put my MA on hold and came to Miami because | thought the stakes

were high, | wanted to make sure we got it rightir team leader, a Brooklyn born

veteran volunteer and Harvard graduate was now in his third state of the campaign,
sipped his beer and smil ed. ABro, 0 he said
you see them, and t hethéhe factsaothey see thegnhand b a c k
both of you can walk away unconvinced. But when you tell your story, no one can

di scount your truth. They candot tell you t
or that as a student you struggle with tuition. Aroanis are struggling. Tell them

your story, and they might find out they have more in common with you than they

t hought . o
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Over the next six weeks, we organized Miami, telling people our stories and asking

them to tell theirs. | was amazed at how it disagnpotentially hostile voters, and

when we exchanged stories, we always seemed tosbinaethingin common. It

didndt al ways weAmdricansaverd unraceptiye, bGtuhke power of a
personal narrative seemed oltics. Itrseemedéeoddr peopl
different than the vitriol they watched every night on television. As Obama had said

in one of his speeches, we could truly Mfdse

It didndét stop there for Obama tylbmthegh. As
stump with his message of hope and change, he was patrticipating in the same exercise

as us. He was telling his own story. His father from Kenya, his mother from Kansas,

his grandparentsdé work during thehewar, hi
south side of Chicago, in his speeched eore narrative his story seemed to play a

pivotal role in his message. | watched him talk black Americansand white

Americans, Asian Americans and Native Americans, middle class Americans and

working class Anericans. | watched him tell his story and lay out his vision of the

nation, and | watched millions of voters respond with overwhelming enthusiasm.

Speaking to such a fragmented nation, | wondered how these strategies might be
grounded theoretically; | walered just how far some of threoccuringstrategies

Obama used could take a person, politican or institution. And, if its effectiveness

could transcend deep divisions in American culture, could it transcend the-siatien

all together? | continued toftect through the summer, the general election, and the
inauguration on this seemingly radical departure from everything | thought | knew

about political communication. This thesis is a critical expansion of that initial

reflection.

11



Il. Scope and Layout

This thesis is a rhetorical analysis of three key speeches given by Barack Obama

during the 2008 presidential election and an investigation into how those speeches are
interpreted by communities in the United Kingdom using focus groups and moment
to-moment audience response technology. The scope of this thesis, which is in later
chapters expanded upon and placed in a scholarly context, is as follows: it is argued

that the purpose of political campaigns is to bring oneself as a candidate into favor

with  oneds voters, often through ingratiati:
values, opinions and symbols of voter segments. This is demonstrated on three levels:

t hrough a study of Ameri can rhetorical tr
language, lrough the study of the literature surrounding the genre of the political

campaign and is grounded in discourse by studying the speeches given by Barack
Obama during the 2008 election. Indeed, | argue that a close reading of Barack
Obamads ¢ ammpadvapls a stgble atiizhtien of a rhetorical model, the

Obama Model, of strategic identification. This complements the biographical,
rhetorical and intellectual studies of Bar
faculty for identity politics genailly and, more specifically, finding common ground

between himself and fragmented audiences as a means to address complex rhetorical
exigencies. Methodologically, the rhetorical analysis draws on close textual analysis

and is grounded in teleologicalor purposed r i ven reading wusing Ke
theory of identification. Aeleologicalreading best eqps us with a philosophical and

rhetorical vocabulary to explain the metaphors often heard peppered in campaign

di scour se: Acoal i tnidoindsaot;e Afacl ol uifatimtegsddg @ ra i
particular voter segments and the need f ol
Afconnecto with an audience. I n short, Obam
rhetorical philosophy of identification, a paradm-andsometimesiubious
consubstantiation of encoder and decoder;
become fiweoO in rhetorical transactions. w
starting point for a standard rhetorical thesis that would e to our

understanding of Kenneth Burke and Barack Obama, this interdisciploanry thesis is

al so concerned with audiences, rhetorical
affected norPAmerican audiences who may or may not have identified with the

values, beliefs and symbols Obama marshals in his speeches.

12



Here, it is argued that the presidential campaign is a source for how the United States,
its people, institutions, values and policies are represented to the global community.
In an interdependent fiormation age, no#mericans have direct access and are
exposed to the American democratic process through the spectacle of the American
presidential campaign. As such, strategic identification generally and the Obama
Model speciically have the potentiaio flow from the nation as a source of what
Joseph Nye calls nAsoft popreather thantcdereeimbi | ity
foreign policy. Converdg, this thesis also illuminates the potential for certain
discourses in American political rhetorto be a profound source of how non
American audiences define themselvepposition tg rather thandentified with

the United States.Indeed, recognizing that rhetorical devices and strategic
identification can beblunted and indeed wholly rejected bynreceptive active
audiences necessitates a methodological design capable of reflecting the complex
reactions of audiences towards political rhetoric. As such, this study investigates how
fragmented audiences in one natgiate, the United Kingdom, receithe speeches
under rhetorical investigation given by Barack Obama during the 2008 presidential

election.

The layout of the thesis is as follows. First, the literature is surveyed surrounding the
close textual analysis of rhetorical discourse in gdnanal ateleological driven
interpretation in particular. After selecting the purpose of identification for campaign
di scourse and acknowledging that rhetorica
purpose, the concept of identification is syntheskizeith theories surrounding
political campaign communication. Third, theories of active audience decodings from
the social sciences, which asserts negotiated and oppositional audience recodings to
texts, are synthesized with the rhetorical discipline tghoa mutual interest idoxa

Fourth, the methodological literature on audiences, focus groups, and rrtoment
moment audience response technology is analyzed and the research design and its
variables are laid out. Fifth, | preface the rhetorical and audielated findings

with a contextualizing chapter that observes dominant political, economic and cultural
discourses in relations between the United States and the United Kingdom. Sixth, an
overarching chapter dailing focus group participasi attitudes towards Obama is
provided. Seventh, a rhetorical analysis for each speech is conducted and

subsequently interleafed with moméatmoment and focus group data that directly

13



relate to the intrinsic features of the text. Finally, | discuss the implicatérihis

study and suggest further avenues of analysis.

14



lll. Thesis Contributions

This thesis results in four unique contributions to two very important fields. The first

and second involve American rhetorical theorist KethnBurke and American

President Barack Obama. By putting the rhetorical theories of Kenneth Burke in
conversation with the campaign speeches of Barack Obama, we understand both
better. We understand Burke by grounding his theories in discourse andriy lgvi

concept of identification, articulated in 1950, contemporary relevance. We understand

Barack Obama by connecting the strategies he marshaled during the key moments of

his campaign to larger philosophical and theoretical vocabularies in what results

The Obama Model. We are able to fatlyrasp what James T. Klopperpattempts

to explain about Obama from the perspective of Obama's biographical and intellectual
foundations: that Obama is an antifoundationalist, philosophical pragmdiist w
rejectsabsolutes and seeks establish common ground in order to address common
challenges. Obama's campaign orations become a series of paradigm cases through
which to better understand Burkean identification; Burkean identificajaue us a
vocabularytodsuss the repetition of observed ph
There are implications of this research on a number of concepts and theories that
radiate from studies of Obama and Burke: presidential imzageng, rhetorical
criticismbés demrtcikialgutnigom ft @ otl, thetdisaursive ( Fr ank
construction of national identity and the constitution (or interpellation) of subject

positions as it exists in critical theory.

The third and fourth contributions are both unique contributionsstiaad alone and

are findings supportive of the first two contributions. Like the first and second
contribution, by putting the rhetorical tradition in conversation with the active
audience paradigm found within cultural studies, both are enriched tleeaghation

and synthesis. We understand audience studies better by importing the rhetorical
tradition. We are able to make a more rounded statement about what it is when
audiences identify with what they see and hear and the rhetorical implications of this
process. We are able to offer a corollary to Stuart Hall's encoding/decoding model by
acknowledging the rhetorician's attempts to minimize negotiated or oppositional
readings by identifying their message with audience decoding equipment. Without
reviving the hypodermic needle model of message effects, we end with a theory of

rhetorical instrumentalism, based on Burke's concept of identification, which
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undermines the fundamental assumption of absolute resistance found within the active

audience paradigm.

The study of audiences can likewise enrich the rhetorical tradition. The audience, its
composition andloxawere seen in the ancient art as something of a given. Buke in
Rhetoric of Motivedegins to update this view with a renewed emphasis on audiences
but would move on to other matters before a full analysis could be made. Today,
many rhetorical scholars note how polysemy, polyvalence and a lack of audience
studies do in fact plague the tradition. Rhetorical criticism and interpretation often
descendsnto audience conjecture. By coupling close textual analysis which seeks to
understand how the interlocking parts of a text function on a rhetorical level with an
understanding of how audiences respond to these appeals, exciting new opportunities
for reseach in the rhetorical tradition open up to explore communicative transactions

in their full complexity, from production to reception.

These two traditions are linked together by what we DPaikology Doxology is
defined as the study or faculty of obsexyian audience's attitudes, beliefs, opinions
and values. While the fultenetsof Doxology could not possibly be completely
explored in this study and have been partially defimedhetorical works from
Aristotle, Cicero and Kenneth Burke/hat can be $a& here is that it is a significant
contribution to ar understanishg of Kenneth Burke and the rhetorical process. In the
studying of Obama's campaign orations, we looked for evidence of doxological
assumptions and appeaBy acknowledging global commumiton and studying
British audiences in how they interpret these speeches, we sought new doxological
revelations that might lead to an overlap or departure in how intercultural audiences,
with a variety of decodingloxa,respond to and interpret texts. Bpgaging in the
doxological process using focus groups and audience response technology, we
highlight that Obama's speeches are nuanced and solicit a wide range of positive and
negative sentiment from audiences outside the intentional design of the sgeekch,

these are, in part, conditioned by the instrumentality of rhetoric.
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lll. Methodology: A Close Textual Analysis of the Text

In this chapter | explore the literature surrounding close textual analysis, its
philosophical and theoretical origins,veeal notable approaches as well as several
criticisms raised against this reading of the text and finally, its application to this

research.

A. Theoretical Origins of Close TextualAnalysis

Close textual analysis is a methodological practice, primatiliged in the rhetorical

discipline, that studies the rhetorical intricacies and Hwmnkings of texts. This

method is largely a rejection of the nAdastotelian movement that had, since the

early Twentieth Century, used the speech as a medium to $siodyaphical,

historical, and other contextual factors wholly extrinsic to the text. Lucas describes

close reading as a slow motion camera, allowing the scholar to analyze how the
speech wunfolds and how A[ each] w dhe d , each
response of the audience to each succeedin
(Lucas, 1988: 191). With close textual analysis, a premium is placed on the intrinsic

context of the text, the intentional design and the immediate context to provide a
nuanced account of how a human attempts to intervene in a particular situation and

bring into contact with the auditor the world as they see it (Lucas, 1988; Leff and
Mohrmann, 1974; Leff, 1986: 17173; Leff, 1992). According to Leff, the

rhetorical citic in conducting a close reading of a text

Aoccupies the position Cicero assigned
general knowledge, including a practical command of the precepts of the art
[ of rhetoric], he or s h en tlestprojeat, ¢he par adi
lore of classical rhetoric becomes something more than a guide to the naming
of parts; it becomes available for doing interpretive work, since metaphors and
enthymem& prose rhythms and topics, hyperboles and examples take on a
life within the metabolism of discourse (I

These interlocking parts are best explained in oratory as a temporal phenomenon:
rhetorical di scourse fAis constrained by an
the world, it also constais a certain order and relation of elements within its own

pattern of utterance. The internal pattern, the timing of the text, determines
appearance of the discourse as an intervention in historic time, but the discourse also
stretches beyond its own marg to influence the appearance of the world in which it

17



is made (Leff, 1986: 171 73) . 06 According to Lef f, cl os
conceived through fAa desire to rescue the
dominant use as a taxonomic instrutheand to refurbish its equipment for
understanding the internal dynamics of or &
accomplish this, Lef f and Mo htelmdogical t ur ned
genresin the Rhetoric where Aristotledetails thetelosfor the judicial, deliberative

and epideictic genres of rhetorc.e f f and Mohr mann c¢cl assified
Cooper Union as a political campaign address and assigned the purpose of campaign

oratory as ingratiation. With a purpose in mind, thripretive process looks at the
internal dynami cs, structure and organi zat
matters of argument and styled as instrume
(1974: 1741 7 5) . AAttenti on domurtshee, o ulrepfofs emaoifn ttahi
Sshuttle to the threads wunraveled in the
classical apparatus of rhetoric was fAdput a

goals that could motivate and organize applicatiospecific oratorical performances.

Cl assical precepts were interpreted fAas to
realized this goal (Lef f, 2001: 245) .0 [ n
principles may aid in guiding [the] judgmeibiit they do not represent the content of

rhetorical theory (ibid, 1986: 170).0 The

seemed at once persuasive and in need of revision: by their standalealngical

reading of Bar ack Ob anta® crefsl pxplerationeoshowvo ul d n
Barack Obama constructs himself as a candidate, his background, beliefs and values

in campaign discourse. As such, much of the literature surrounding rhetorical theory
generally and presidential campaign communication Spettif shared a strikingly

consistent emphasis @thos personal image, character and personal values (Westen,

2007; Leff and Utley, 2004: 40; Sanders, 2009993 225, 174; Burke, 1962: 547

550; 577579; Alexander, 2009: 77; Franklin, 2004; Bimber araViB, 2003; Hacker,

2004; Benoit & McHale, 2003: 51; Benoit, 1999; Benoit, 2001). Yet, a close reading

that looks for expressions ethosseemed to be incomplete. Bringing oneself into

favor with oneds audience, | tentsiaboutahatgued he
very audience. This was found i Noujthes ful |l e
Peoplewhich sought to understand how, over time, American presidents have defined

and constituted the American people (2009). A survey of the literatwreund these

sorts of appeals |l ed us through Althusser:

18



rhetorical theory of t he Aisecond per sona
constitutive rhetoric along with a number of case studies (Oravec, 1989: 180;
Lentricchia, 1983: 14450; Jamieson, 1988: 91, 97; Black, 1970; Charland, 1987;

McGee, 1975; Black, 1970; Burke, 1962: 588; Murphy, 2003: 620; Cos and Snee,

2001: 2017; Morus, 2007:-2, Spanos, 2007: 48; Wess, 1996: 200; Tate, 2005;

Stuckey, 2004: 2, 7, 17Anderson, 1990; Wodak, 2009; Billig, 1995; Schliesinger,

1991; Frosh and Wolfsfeld, 2007: 105; Bell, 2003; Ozkirimli, 2005; Hall, 1990;

Jamieson, 1988: 94, 97). Each thematic reading in itself seemed incomplete.

B. Criticisms of Close Textual Analysis

There are, of course, criticisms to be raised. Indeed, any qualitative approach carries
baggage and its own set of problems; a purmoEmtedrhetorical analysis is no

di fferent, and Leff recogni zed -dassicamhuch i n
criti ci sm revisited. o Ther e, leJeled agaiosk hio wl e d g e ¢
approach to close textual analysis and notes the progress made in the field of textual
criticism, First, Jasinski criticizes Leff
bindtoparts of the text that did not work to
speech (2001: 234) .0 Whi | e Leff mai nt ai n
instrumentali st t ake on textual criticism
conception of both situatiora n d pur pose (i bid).o Second,
Ceceralli és valid and persuasive argument
should bed a part of close readings (ibid;

in subsequent chapters with focusues and momertb-moment audience response

technol ogy. And, whil e scholars since the
Leff and Mohrmannés study, it is hoped tha
concept of campaign communication akkeologichge nr e , and synthesi z
work with Jasinskidés outlined earlier, t he

analysis can be roundly addressed in this thesis. In the search for a unifying concept

t hat coul d synt hesi zd cahdaldtef ihage awdcoristitutive t h  t h €
rhetoric, Kenneth Burkeds theory of ident i
various theories of the first and second persona circulating around presidential
campaign communication locked into place and provaledcabulary, a philosophy

of rhetoric to which theteleologicalr eadi ng of Barack Obamads

speeches could be harnessed. The three speeches under investigtionsare i A Mo r e

19



Perfect Uni ono speech deli vertean dosn als8 Qhaec
speech delivered on 24 July 2008, and his
on 28 August 2008. The significance of each speech and the justification for selecting

each speech is outlined in each respective findings ch#ipteswever,ateleological

reading is to be conducted, then a rounded statement about presidential campaign

communication must be made.
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IV. An Exploration of Telosin American Presidential Campaign Speeches

A. Overview

This review is desiged to fully articulate and explore the argued purpose,
identification, in American presidential campaign communication. First, the literature

of knowledge and identity as socially constructed are surveyed. This is crucial for
understanding how Obama camnstts the first and second persona. Second, we move

from identity to identification as it is conceived in cultural studies to its conception in

the rhetorical discipline. Third, the literature surrounding political campaign
communication is evaluated and/ et hesi zed wi t h Kenneth Bu
rhetorical identification. Finally, the common thread of identification is highlighted in

a range of biographical, intellectual and rhetorical studies on Barack Obama.

B. Identity to Identification

There are verijttle, if any, fixed or essential properties to be assigned to identity; it is

socially and symbolically constructed (Burke, 1962; Crotty, 1998; Hall, 1980;
Anderson, 1991; Beasley, 2004; Bishop and Jaworski, 2003; Brookes, 1999; Bruner,

2000; Cruz, 2000;Frosh and Wolfsfeld, 2007; Gavrilos, 2002; Higgins, 2004;

Levinger and Lytle, 2001; Poole, 1999; Schlesinger, 1991). Social construction,
Crotty tells wus, i's the i dea that ndall kno
such, is contingent uporuman practices, being constructed in and out of interaction

between human beings and their world, and developed and transmitted within an
essentially social context (1998: 42).0 |In
the theoretical agenda for gy and identification. There are a few basic premises

he begins with: there has much been written on identity, imaet criticized any

notion of a Auni fiedod or Aintegral 0o sense
should be in its deconsttuce d f or m, operating fAunder er a
quite rid ourselves of the term itself, but it must be reconceptualized from what it was

thought to be during most of modernity (19962)1 From identity, Hall moves to the
preferred term identificai o n which Ais constructed on t
some common origin or shared characteristics with another person or group, or with

an ideal o (ibid: 2) . For purposes here, t !

word, as identification is
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AA process meaMewaysomplnetpedbocessd. [é] 1d

end conditional, | o d gfealion isnthert, a pracésm gency .

of articulation, a suturing, an over detemma t i on not a Subsumpt
entailsdiscursive work the binding and making f symbolic bounda
(ibid).

To claim that identity is closed, Hall says, is to engage in a fantasy of incorporation.

This is often done as identity can only be constructed though difference, the Other,

t hrough fleal f @rom s D f u cctl o%).uHalk g@roceéds loi ldok at 2
identification through psychoanalytidlthusserianand Foucauldian lenses; while

these are very productive ways to view identity and the inequity of power, the process

of identification that Hall destes can also be observed, perhaps even more
compl etely, t hrough Kenneth Burkeds <conce
situational process that precedes persuasi
writing is indicative that a Burkean raad of identification is fully compatible with

Hall 6 own conception. Accor di ndgrategio Hal | ,
and paitional [emphasisaddedl, and shoul d be understood a
historical and institutional sites ki specific discursive formations and practices, by

specific enunciative strategi@s(ibid, emphasis added). This conception of

identification as an enunciative strategy in cultural studies is an excellent point of

departure to Burkean identificationtime rhetorical discipline.

C. Kenneth Burke and His Theory of Identification

In A Rhetoric of MotivesBurke teases out the process of rhetorical identification:

"You persuade a man [sic], 0 Burke tells u:
languageby speech, gesture, tonality, order, image, attitude, idea, identifying your

ways with his [sic] (1962: 579)." Burke, always the Greenwhich Village intellectual,

offers an apt poem that exemplifies the possibilities of identification as a term to

incorporde the concepts of social construction, persuasion, and identity:

He was a sincere but friendly Presbyteéicand so
If he was talking to a Presbyterian,
He was for Presbyterianism.

If he was talking to a Lutheran,
He was for Protestantism.

If he was talking to a Catholic,

22



He was for Christianity.

If he was talking to a Jew,
He was for God.

If he was talking to a theosophist,
He was for religion.

If he was talking to an agnostic,
He was for scientific caution.

If he was talking to an adist,
He was for mankind.

And if he was talking to a socialist, communist, labor leader, missiles expert,
or businessman,

He was for
PROGRESS. (Hart, 1990: 361)

ATo exi st socially, o i n d&hetocy Subjeotivity, s , as
Postnodernism Aiis to be rhetorically aligned (1
modern society as fAnBabel after the fall,o
properties and symbol s t hat iname hi s [

identity...[But] in relation to other entities that are likewise forming their identity in

terms of property can lead to turmoil and discord. Heparsexcellence topic to be
considered in a rhetoric having Aildenti fic
a synthsis of the Burkean and psychoanalytic versions of identification, Diane Davis

tells us that Freud deeply influenced Burke on the concept of identification and that

Burke agreed with Freud that humans are motivated by desire at least as much
as by reaswm, but he ditched the Oedipal narrative, arguing that the most
fundamental human desire is social rather than sexual, and that identification
Is a response to that desire (2008).

Burke saw the human experience as a paradox of substance; one human is no
identical to another, yet when their interests are joined, or are persuaded or believe as
such, they are identified with each other
unique, an individual locus of motives. Thus he [sic] is both joined and sepatrate,

once a distinct substance and consubstantial with another (19@2220. 0 It i's
ambiguity of substance, according to Dav
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identification, [is] a "mediatory ground"” that establishes their [or our]
consubstantigdiy wi t hout accomplishing their [or o
Hol | and, in an effort to synthesize Burkebo
use of language symbols which persuade through the strategy of identification (1959:

38). 0 efswmtesBur k

In pure identification there would be no strife. Likewise, there would be no
strife I n absolute separateness, [ é]
ambiguously together, so that you cannot know for certain just where one ends

and the othebegins, and you have the characteristic invitation to rhetoric.

[ é] l denti fication is affirmed with ea
division. Identification is compensatory to division. If men [sic] were not

apart from one another, there wallbe no need for the rhetorician to

proclaim theirunity. If men were wholly and truly of one substance, absolute
communication would be ofhd6manbdés very es:

|l denti fication, then, I's the prybecemes t hr ou
Awe. 0 This consubstantiati on, Burke tells
yielding to the symbols, values and beliefs of an audience. Burke surveys the
traditional principles of rhetoric in Aristotle, Cicero, Quintilian, and Augustine and

finds among them the common thread of identification bonding each conception and
definition of rhetoric together (i bid: 586
have to change an audiencebds opinion in or
insofar as he yields to that audiencebs opini
as such, need operate only on this principle. If, in the opinion of a given audience, a

certain kind of conduct is admirable, then a speaker might persuade the audience by

using ideas and images that identify his cause with that kind of conduct (1962: 579

580; Schlesinger, 1991: 141; McGee and Martin, 1983: 52; Allen, 1994: 4
Woodwar d, 2003: 6). 0 Wess, expanding on B
Aspeaketohid[|d] aidience to persuade it to defer to him, each in effect

taking turns stepping down and stepping up in a game of hierarchical chairs (1996:
212).0 This came off the back of a Burkear
artist/entertainersi the servant of the very despot audience he seeks to fascinate (as

the spellbinder can tgnnize over his audience only latting the audience tyrannize

over him, in rigidly circumscribing the ra
Crassus,acharct er i De Otatoe sums ibup well:
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For you may bring me someone as learned, as stiggal and intelligent, and

as ready in delivery as you like; if, for all that, he is a stranger to the customs
of his community, its precedents and mogéts traditions, and the character
and inclinations of his fellow citizens, then those [persuasive] commonplaces,
from which arguments are produced, will not be of muehdiit to him (May
Wisse, 2001

D. Identification as Purpose, Political Campaigras Subject
I n the essay fAPhot ogr MygholggiepRoldnd Bdrtleestells r al Ap
us what is at stake in the candidate photograph that accompanies campaign leaflets:

It is obvious that what most of our candidates offer us through theidss is

a type of social setting, the spectacular comfort of family, legal and religious
norms, the suggestion of innately owning such items of bourgeois property as
Sunday Mass, xenophobia, steak and chips, cuckold jokes, in short, what we
call an ickology. Needless to say the use of electoral photography
presupposes a kind of complicity: a photograph is a mirror, what we are asked
to read is the familiar, the known; it offers to the voter his own likeness, but
clarified, exalted, superbly elevatéuto a type. This glorification is in fact

the very definition of photogenic: the voter is at once expressed and heroized,
he is invited to elect himself, to weigh the mandate which he is about to give
with a veritable physical transference: he isedglat i ng hi s -6r acebd
92).0

Here, Barthes observesisually of what Burke describes/erbally. rhetorical

identification through the suturing of identity that may come, in part from the
rhetoriciands yielding t oence.lAearianamayatss and i
be found in many pos2004 prescriptive howo manuals that implored American

Democrats and Progressives to talk about valdesericanvalues, before talking

about policy (Westen, 2007; Lakoff, 2005; Carville & Begala, 2006: »xxxil1-13;

Sanders, 2009: 93, 18(61). While Westen focuses primarily on metanarratives and

political storytelling, he finds the starting point of successful political identification in

the brainds network of assocfeedngs, images, whi ch
and ideas that have been connected over time (ibid, 2007: 3; Carville and Begala,

2006: 121 3 ; Nye, 2004).0 Political campaign sui
candi dat eds ab i thoset networkgibidi 18;e146t H50f 165).W\ith h

identification, division, and values in mind, it is not surprising, as Carville and Begala

state, that A[ one] of the most power ful I n
not one of wus. o0 | f a candiliceydurdife,ideesroteen as
share your values, and is not someone youbo
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candidate is never going to be president (
Asharing a beerd serves empagmconamuricatonet aphor
to be concerned with making connections between constructions of the candidate and
constructions of the audience. Rhetoricians since Cicero have written about the need

Af or the orator to be favorhaltl ywirneng argd efdt |
goodwill of the audience must flow throughout the speech (May and Wisse, 2001:

170, 208).0

Craig Allen Smith in his booRresidential Campaign Communicatitells us that the

chall enge of campaign commuaoj catihem peopl
| anguages, |l ogics, beliefs and preferences
task is to align or realign conceptions of

The candidate speaks to [the audience] in a shared laagwagrovide
coordination of symbolic meaning, reasons with them in a shared logic to help
make sense of their world, values and prefers with them in a shared ideology
to help them coordinate and prioritize their beliefs, and negotiates and applies
rules with them to guide the fulfillment of their every needs within a set of
shared rules (2010: 10, 17).

In short, Smith tells us that the purpose of the political campaign is to solve the
rhetorical chall enges that symbols &enttiesst i ng t h
relationships and audiences in an ongoing struggle to win the electors and the
American presidencyo and goes as far to e
identification to presidential campaign communication during what Smite ta

crucial surfacing and nomination stages of the American presidential campaign (2010:
226-228). While Hobsbawm and Ranger (1992) would no doubt categorize the
guadrennial American presidential election as an invented tradition, Alexander, not
explict 'y i nfluenced by Burkeds theory of i de

against the backdrop of a struggle for power in a fragmented society:

To struggle for power in a democratic society one must become a collective
representation- a symbolc vessel filled with whatitizens hold most dear.
More than simply a smart, experienced, and competent politician, one needs
to become a broad expression of the moods and meanings of the nation's
democratic life]...] Struggles for power project meags and styles to citizen
audiences that are layered from close by to far away, and which are
fragmented in all the familialemographic ways. Winning power depends on
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creating performances that successfully breach some of these great divides
(2010: B).

Llewellyn indicates that the presidential stump speech is the lynchpin of the
campai gn, it is reerttrniteé ousi,t its i sneémgisziamg
of Bi | | Clintonbés stump oratory, tant i's a
(1994: 5258; Alexander 2009: 68; Smith, 2010: 93). Indeed, Abramson, Aldrich and

Rohde note that stump speeches are fAmodi f

concerns and interests of the particular a
in her bookYou, the People asks the question: in its di
America possibly attengluribus and unun® (2004: 25; Miller, 1993: 80; Stuckey,

2004: 46 , 14) .0 [ n surveying the i teratur

identification béween the national myths and powerful symbols of an audience and
the political candidate, from Ronald Reagan to Hillary Clinton to Bill Clinton, is
referenced (Hallameson, 1988: 118, 1-343, 151; ParnGiles, 2002: 6&9; Ritter,
1980: 165166; Cos andnee, 2001: 2015).

E. Barack Obama and Identification

While volumes of political commentary and editorial content have been written about

Barack Obama, the scholarly literature is small but expanding rapidly (Frank, 2009;

Plouffe, 2009; Peacock, 2009; k&ma, 2007; Clayton, 2007; Alexander, 2009;
Alexander 2010; Utley and Heyse, 2009, Terril, 2009; Kloppenberg, 2010; Hammer,

2009; Jenkins and Cos, 2010; Hart and Lind, 2010; Jessee, 2010; Brown, 2010;
Young, 2009; Kephart and Rafferty, 2010; Kenski andelm, 2010; Kenski, Hardy

and Jameson, 2010; Sweet and McEmser, 2010). While some literature
surrounding Obama can be found in each speech analysis chapter, it is worth
exploring literature which addresses Obama that contains direct implications for

Bur keds theory of identification. James T.
written an exhaustive work detailing the intellectual foundations of Barack Obama by
conducting interviews and analyses of the early writings of Obama. Kloppenberg

finds Obamao exhibit antifoundationalist, particularist and philosophically pragmatic
beliefs in his writings. ABy antifoundatio

us,

27



A mean the deni al of universal princip
human cultures are human constructions; different people exhibit different

forms or behaviour because they cherish different values. By perspectivalism |

mean the belief that everything we see is conditioned by where we stand.

There is no privileged, objectvvantage point free from perspective of
particular cultural valwues (2010).0

As such, through the #Ainteraction with ot!l
beliefs. Even if the results of those tests must remain provisional, open to further

scrutiny and further testing, they provide sufficient stability to enable us to move

forward, as members of communities located in history, aware of our traditions and
self-consciously attempting to realize the ideals we choose to keep alive as our guides

(i biKkl oppenbergds reading of Obamads 1987 a

Obama identified a major challenge in contemporary American society:

Americans were losing contact with each other and with the public sphere. Not

only were they dropping out of momunity organizations such as parent

teacher associations, all major indices of civic engagement showed shrinking
participation. Rat her than joining | eag
As Tocqueville and later progressive reformers understoodsubeess of

Ameri can democracy had depended on citi

Perhaps this is why, according to Kloppenhtk
Organi zeo to Adknit together the diverse i
means hinging together churches, block clubs, parent groups and other institutions in

a given c¢commuhisistutyidgin € m dbhldgs o peopl e to brea
crippling isolation from each other, to reshape their mutual values and expectations

and rediscoer the possibilities of acting collaborativélythe successful prerequisites

of any successfulsefel p i nitiative (ibid).o In Chica
Awanted to connect with the people he was
arrived [asa community organizer in Chicago] he began to show a knack for doing

j ust that. 0 He #Ashowed the flair for und e
peopld people with diverse backgrounds, values, and aspiratitms led [fellow

organizers] Kruglik to adhi r e him and Galuzzzo to cal l
Kl oppenberg further argues that when he dl
already demonstrated a penchant for drawing on different traditions, a talent for

blending apparently incompatible ideas, andtrang preference for flexibility over

dogmati sm. 0 As a | aw HarvarddawReviewn dObadiad s r C
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ARadversaries as wel/l as hi s allies respec
whether they were discussing issues of law, issues of goldicissues having to do

with the journal t hey produchkewYdrkiThmesd) . 0 Al
articles indicating Obamadés faculty of 1ide
for mer coll eague of Ob a ma dergizingwchpaaityhto r e c o | |
connect with the people in these [Chicago] neighborhoods (Alexander, 2009: 69;
emphasis added). o The second has heighte

identification we would assign Obamads st ul

ATimesreporter Mc h a e | Powel | expl ai mgernjsOfb a ma 6 s |
i denti fication, a quality demanded for
gi ft of maki ng peopl e see themsel ves |
empirical description of how this trick is twd. Obama produces
psychologicali dent i fi cati on by virtue o f hi s
(Al exander, 2009) .0

I n other words, his story becomes one by w
features in his own story but goaded to reaffirm viems an admirabl e AAmM
life in participating with his story. There are a number of studies that have analyzed

Bar ack Obamabéds campaign speeches t hat al
identification. Stefanie Hammer, in her comparative rhetorical asalgs the
speeches given by Barack Obama and Jesse J
vision of an America united as a nation based on commonly held political principles
referred to as the American Creedhs and t h.
own story, an effective c beligved bis doeytodbel se t he
an authentic expression of his own biography, but also a reflection of their own
experiencey 200 9 : 270, 285) .0 Jenkins and Cos m
recadng of Obamadbdés speeches, noting that nOba
connected with his audience through his g
connecting with audiences and building col
consistedinpad f A [ pr ai s ii grgal ancdAsmellrfar thear nosirage of the

past and emphasized their commonality in t
wal k al one®971,202M®M5) .1® 5Rowl and and Jones r hi
standout speech durinipe 2004 presidential election and remark at his ability to

position the Democratic Party as a balancer of individual and societal American

values. By speaking of progress, limitless opportunity, and ideational similarity
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among the citizenry, Barack Obantad the groundwork for greater identification

between himself, committed Democrats, and undecided voters. Furthermore, Rowland

and Jones illuminate the enactment of identification through the representations of the

sel f: i Obama c | e dstdryyas & mierogasm of A larger giogyr tkeo n a
American Dream (2007: 4303 4) . 0O Continuing the theme ¢
bet ween the candidate and voters and echoi
Symbolism in America, 0 hReotwl|l ajpdl twoad gdh ]Il atthe
prescriptions he proposed largely represented standard liberal doxa, he cloaked them

in the values, characters, and themes associated with the most important political

myt h, the Ameri can Dream ( 20hat: m[0i5nN]. 0 b dbta
political and theological matters, Obama articulates a universalism of consilience;
namel vy, t hat di fferent political and theo
toward shared principles, while retaining their particular and specifieesal2009:

176) .0 Walters cites a National Public Rad
t hat Athere has al ways been some tension |
speaking in very raespecific terms about the plight of the African American

community. By virtue of my background, | am more likely to speak in universal terms
(2007:1314) . ©

Bot h Olbmamsa fioen My FatheandThe Audacity of Hopare peppered with

discourses of rhetorical consubstantiality. In #edacity of Hope Obama tdt us

that A[not] so far beneath the surface |[.
t hat Aacr oss Amepollinaten is cacurang,ra a1dt antirely ooderlg s s

but generally peaceful collision among people and cultures. Identitissrmbling,

and then cohering in new ways (2006: 51) .
synecdochal 'l inois, Ain the faces of all/l
pieces of mysel f. [ .. . ] Al | o fDietettcite el t f an

an interview between Obama and George Stephanopoulbeenthe Pres;n May

2007 who asked Obama what ndAspeci al gual i ti
think that | have the capacity to get people to recognize themselves in each other

Di eter, 2010: 1). 0 Certainly, not every at
i mplicit, or even conscious is successful
failed bowling outing during the 2008 primaries (2008). While the message may have

been intended to be Al dm |ike you, o0 the in
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di singenuous, as Al édm trying t o be I i ke
identification, as a rhetorical strategy was ver y muc hrheoricplar t of
faculty. Mor eover, a careful reading of Obamads
biographical studies of Obama that point towards his faculty of identification to

understand how that faculty is grounded in concrete rhetorical transactions.

F. Methodology Revisited:Towards a Metalanguage ofTeleologicalAnalysis

A teleologicalr eadi ng of Obamads speeches with ioc
principle wild/ ask the following kinds of
is? What symbols and properties does heosund himself with? What symbols and
properties does fABarack Obamad assign to h
does he find between his fragmaeWwhatdéd audi en
the communicative relationship between the construatidn fAiBar ack Obamabo
candidate and his construction of his fau
ABarack Obamaodo and the Athe audienceo in
audience and ingratiate himself with his audience? On the other handutélg

cannot be the end of rhetorical theory; th
oratorical performances that these questions cannot capture. Keeping a degree of
sensitivity to the text, the following questions (equally as important) are :askad

do these constructions interact with other features of the text as a series of
interlocking parts unfolding in real time? What examplesthymem& maxims,

tropes, terministic screens and stylistic devidesObama and his campaign use to

create idat i fi cati on between fAObamao and his g
speech represents a unique rhetorical situation, each speech analysis chapter is here
structurally addressed in similar terms by addressing: the immediate campaign
context; public, acadeimand/or press reception of the spedeleologicalfeatures of

the contextiteleologicalf eat ur es of the text and the te
included along side the previously mentioned questions of the text itself. As such, the
rhetorical aralysis this thesis carrienut is not methodologically driveper se but is,

as Jasinski argueapductivelydr i ven whi ch i s fia back and f
between text and the concept or concepts that are being investigated simultaneously.

[...] Coneeptually oriented criticism proceeds through constant interaction of careful

reading and rigorous conceptual refl ection

31



bet ween Kenneth Burkedbdés theory of identifi

speeches, ware able to establish a more profound understanding of both men.

G. Conclusion

This chapter offers a working vocabulary and demarcation for this thesis, and more
specifically, a rounded statement fortedleologicalreading ofObamaés campai g
speechedVe f i rst moved from identity to a more
we found no essential or fixed identity and, from there, we dove headfirst into
Kenneth Burkeds philosophy of Il denti ficat.i
relations. We thersought to make a more rounded statement of identification in

American political campaign discourse. Here, we groundekeBors phi | osophy
identification in the genre of American political campaign communication. Then, we

moved several scholarly studiesbout Obama that pointed to a faculty of
identification and consubstantiation. Finally, these theoretical and contextual
considerations were marshaled towards the creation of a comprehensive meta

language to closely read the text.

Thus concludes an exphiron of purpose in American presidential campaign
di scour se. Somet hing, however, seems amiss

on rhetoric, states

Alt 'S not har d,Rhetsi@ay ssudti sgoSberat as h
Athenians among Aheni ans. 0 He begins catal ogui
audience generally considers the compon

should consider the audience before whom we are thus passing judgment: for
I tds hard to pr ai s &ingAdlLacedaenomass (Butke n y o u
1961).

In a globally mediated environment with unprecedented global access to the Internet
and news, it is impossible for an American presidential candidate to identify
themselves with their American audience in a vaculNeither can the global
audience in American presidential elections, because of the implications of public
diplomacy and international relations (or for that matter, communication scholarship),
be relegated to an insignificant secondary question. When rtierigdan presidential
candidate attempts to identify with the American people he or she will draw upon the

commonly held, socially constructed beliefs and values, in this castoxasof the
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American people, to align her or himself with particular votegnsents. By
implication, the rhetorician offers a vision of who he or she thinks the American
people are, all this in the context of a global conversation about American national
identity. But the question must be asked: do issues of polysemy and polgvatese
when the Awed (Americans) constructed
becomes he A Ot her 0 af campaignecommerdcatipnt? A olase reading
and interpretation of Obamads speeches
illuminate the intentional, intrinsic rhetorical features of the text. Nevertheless, there
are significant polysemic, extensional, extrinsic features to be considered with regard
not only to the American audience but with regard to the global audience at large.
While a presidential candidate identifies with American voters during an election,
larger global audiences, seemingly extnatorical, in their exposure to this rich use

of symbolic meaning, will interact with and respond to the use of these symbols and
could identify, or divide from, the appeal. It is this that is the beginning premise of the

next chapter.
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V. Rhetoric, Reception, Effect:Doxology, Identification, Ideology

A. Overview

In this chapter, | explore the theoretical considereti surrounding the reception,
interpretation, and decoding of messages by audiences. First, it should be said that
Barack Obamads stump speeches showilked be pl
exploring doxic receptionsuch as oppositional speeches|eusion ads and

journalistic content. Even by analyzing stump speeches as one of many factors of
messages encoded for public consumption, there remains a substantive body of
literature found in cultural studies that emphasizes the active audience mentber.
previous chapter, a ¢close reading of Bar g
proposed to look for the ways Barack Obama identified with his audience. In this

chapter, | conduct a detailed survey of active audience theory ranging from Stuart

Hal n@odeng/ decodi ng nNatbewvdestudyqardadgm déases c | as s i
originating from research done in the Glasgow Media Group as well as the call by

those in the rhetorical discipline to buttress textual analysis with audience reception
studies. Herg rhetoric and reception studies are synthesized through the term
Doxology the study of the attitudes, opinions, and beliefs of an audience. The outline

of this chapter is as follows: first, the dependence of identification and rhetoric on an
audience (ath its correspondingloxg is explored. Second, the active audience

paradigm, as it exists in the rhetorical discipline and British cultural and media studies

are |l aid out on a theoretical l evel. 't is
of audences as crucial but largely unattended, so too is the function of Burkean
identification found to be lurking in audi
classic encoding/decoding model is evaluated and synthesized with the rhetorical

discipline.Finally, Doxology &ill implicationsare reviewed here.

B. Rhetoric and Identification: Audiences andDoxa

It has been argued in the previous chapter that rhetoric is instrumental and
constitutive; the power of strategic communication has the powernhptt@ affect

exigencies but also can affect how we see ourselves, each other, and make sense of

the world around us. Rhetoric depends on a
Rhetoric containsseveral sections on how different audiences (young asdfal

example) respond to different rhetorical appeals (1991:11726 ) . 06 Kennet h Bu

reading of theRhetoricp oi nt s t o Aristotledbds treat ment
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concept, al way s the puepksesn arts, tthings,wconditonsestaif f

mind, personal characteristics, and the like, which people consider promising or
formidable, good or evil, useful or dangerous, admirable or loathsome, and so on

(Bur ke, 1961: 580; Farrell, 1978). 0 How a

circud i ng beliefs, opinions and values? How c

These ideas about the functionally powerful cultural beliefs take root in the ancient

Greek concept aloxg a concept that is rooted both in the rhetorical tradition as well

as culur al studi es. Accor di ndpxactoeers theg gnsre fit he
semantic field fromopinion to belief to expectatiod ( 2 0 0397). An8l WviGile

Aristotle also distinguished betweepistemeanddoxawhen speaking of knowledge

in general, he alsoebgan to <catal ogue Avarious bel i e
probability--such as revenge being sweet, or rare objects as more valuable than those

that exist in abundande[and in doing so] he also identified specific cultural, social

(or what we call ideologal) assumptions based on which the premise of an argument

can be seen as plausible and be agreed upon by the members of a particular
community (Deciu Ritivoi, 2006)." While Aristotle, along wilkocrates, continued to

be concerned witdh d@suilturalrRebwtiedgkly co
fitriumph of Cartesian philosophy, according to which Truth was to replace
probability and verisi mil i tdoxduatbrelggivey an end
recently (Amossy, 2002a: 373, Amossy, 2002867-482; Poulakos, 2007: 21,

Edwards, 2007: 41, Reinhardt, 2007: 388; Allen, 1994: 9; Woodward, 2003: 579;

Westen, 2007: 150, 165; Burke, 1962). IndeRdir ke t el |l s us A[t he] |
with which rhetoric deals, in its role of inducement to @ttiis not opinion as

contrasted with truth. There is the invitation to look at the matter thus antithetically,

once we have put the two terms (opinion and truth) together as a dialectical pair. But
actually, many of t he #olpesfaliodsids the tastpobn whi c
truth in the strictly scientific, 9F, yesor-no sense. Thus, if a given audience has a

strong opinion that a certain kind of conduct is admirable, the orator can commend a

person by using signs that identify him with such ccanc t (1969: 54) .0
symbolic and mall eabl e dAcul tur al truthso p
truth: a Amovable host of metaphorso cul mi

have been poetically and rhetorically intensified, transfereech d embel |l i shed
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Culturally constructed truths are dill usi ¢
(Pearson, 2006). 0
Today,Doxologyi s f ound in the dictionary as nda |

as the etymology ofloxai s meant tmnoc eb e[ ofiralp pgelaoray 0 ( Ox f o1
Dictionary, 2005).Might Doxology be reappropriated? Covering all of our eternal

bases, we need not take glory away from God while wrefimglogyaway from

the church and placing it towards productive ends in the hdiesnin the rhetorical

tradition, Doxologywould bean action. It would bessigned to the service of the

rhetorical faculty and would occupy the space of any formal or informal investigation

into the various attitudes and beliefs of an audience as oesoaf identification and
persuasionWhateverdoxa an audience holds in a rhetorical situations is there,

socially constructed and constructing, to be drawn upon by the rhetorician to create
common understanding and common enemies, and if successfuhdegd create

new constitutive met aph o rDoxolagyhasficertainly hs . 0
existed in classical rhetoric such as hissoi Logoia n d C iDe ©ratareiBzzell

and Herzberg, 2001: 50; May and Wisse, 2001). Cicero said the ideal wmaila

fitrack down the thoughts, the feelings, the opinions, and the hopes of his fellow
citizens and those people whom he wants t
Ahave his finger on the pulse of every <cl a
get a taste of the feelings and thoughts of those before whom he is now, or in the
future, going to plead some issue (May and
And while Aristotle discussed the development of a rhetorical faculty, the following

passige could just as easily be appliedmxology In fact, it is a clear representation

of thedoxologicalfaculty:

It makes no difference whether the subject is the Athenians or the Spartans, a
man or a godabout following this same cose. If indeed oa was advising
Achilles, or praising or criticizing him, or prosecuting or defending vim,

have to grasp his real or apparent properties, so that we can spedkdmm
praising or blaming if he has anythingnobleos hamef ul to his ac
For themoreproperties that one grasps, the more easy it is to demonstrate, and
the more relevant they are, the more patéic and less general is theifect.

By common aspects | mean praisinghles because he is a man detause

he is one of the dergods and because he went on the expeditiofrty. For

these properties haso shared with many others so that such a speeald

be no more a praise #thilles than of Diomedes. (1991: 1987).
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We may questiomowthe author came to such a conclusitiat is, we may judge the
guality of this doxologicalact as, for example, statistically invalihough Aristotle

gives no clear indication of the methods by which he reaches these conclusions, his
treatise can be seen as an attempt to offer up prefaatieadienceloxologies how

di fferent citizens might react to differen:
relations executives spend millions on market research, feedback and product testing.
In the rhetorical tradition, themoxologywould be the grasping and naming of the
attitudes, cultures and beliefs of the audience he or she is to address; Burkean
identification would occupy the space of the various conscious and subconscious
strategies employed to align with or divide from the varisighs as products of
doxological enquiry, and finally rhetoric would be the various argumentative threads,
verbal and nowverbal stylistic devices, terministic screens, tropes, examples and

maxims that solve the immediate exigency.

For the researcher damg to reverse engineer texts in ordercapture the strategies

behind this process, the challenge is that textual readings by the academic researcher

of the rhetoriciands attempt to draw upon
audi enc entepretations of thé message. Stromi@alley and Schiappa label

assumptions made by textual critics about universal meanings or particular effects that
radiate from texts as HfAaudience conjectur
scenario of two peopldiffering in their interpretation of a text negates any sort of

Auni versal 6 meaning or effect -3yplosst hesi s
premise is echoed by Justin Lewis in his bdd&ological Octopus A The questi o
that should be put to textuanalysis that purports to tell us how a cultural product

owor kso i n contemporary culture i s al most
evidence? Without evidence, everything is pure speculation (Lewis, 1991; Paul,
Charney, and Kendal I, CohdiOafip)ies dhis crituwerof e x a mp |
conjectures towards Leffbds close reading o
interpretation made by Leff was fAaccurate
culture (which was northern and White) (Condit, 19986; Stromme/Galley and

Shi appa, 1 9 9 8Doxolég¥ 3ervas asl thes facultya developed by the

rhetorician to grasp at the apparent properties of an audience in order to identify with

them, the academic researcher becomes doxologist by investigaéngudiences

addressed by the rhetorician, the sources and processes of interpretation of the
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rhetorical transaction and t he Déxolagjpsacti on

like rhetoric is both faculty and study.

Benoit has implored those withthe rhetorical discipline to begin to study audiences
and what they do with the rhetorical messages they receive (2003). The interpretation

of a message, says Benoit, depends on the interest, attention, values, and motivation

of the auditor to decode theeme sage i n question. Mc Ge e,
Context, and the Fragmentation of Ameri can
every day | ife: we are all critics, says M

day in response to discourse, we can disnti, resist it, or forget it. It can affect our

attitudes, our beliefs both in terms of intensity and substance, all of which can

cul minate in discourse affecting our acti
intervene in the world, physically interpogiourselves upon a problematic condition

in an attempt to make the world conform t
way, a rhetorical feature found within a text amounts to little without measuring the

audience interpretation of that rhetorical feat within the context of the entire

oratorical performance (Benoit, 2003). Andrews, Leff and Terrill, whose book is
designed to sharpen the studentds rhetoric
performances, certainly leave open gussibility of a reception study within the field

of rhetoric by noting the audiencebds | mpor
transaction but offer little insight into how or at what point in the critical process the
researcher should systematically engagehe interpretation of symbols meant to

induce cooperation in audiences, a problem James Arent Aune and John Luis Lucaites

echo in Leff and Kauffeldds influenti al e d
performances (1989: 28, 43; Aurent, 1989; 4ucaites, 1989: 89; Gaonkar, 1989:
2702 7 2 ; Lef f, 2001) . Condit too notes that,

two leading scholars in the field of rhetorical criticism, moved in opposite respective
directions towards studying the intrinsiatares of the text and extrinsic, contextual

concerns in response to audience studies (Condit, 198984333 She tells us that

A[the] costs of reading texts without adeq
attending therefore includes both tldeological grounded silencing of noleminant

groups and incompleteness in interpretati ol
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Rather than to work to develop our understanding of the range of effects
which rhetoric can produce, our tendency has been eitherntreigthe
guestion of rhetorical effect altogether, as if immediate and intentional effects
were the only kinds worthy of being studied, or to treat the issue of effect with
atirednod as we turn our vision ever inward to the text itself and to
increasingly formalistic analyses. And in the end, we seem only to distance
ourselves from our disciplinary heritage, for rhetoric has always been the
discourse of power and effeicit was its power and effect that led the likes of
Aristotle and Isocratesd embrace it, and it was the same power and effect
that led the likes of Plato to excoriate it (1989: 89).

C. Merging ldentification, Rhetoric and the Active Audience Paradigm

In the previous sectiordoxawas seen as a socially constructed set of lset®fbe

drawn upon for the rhetorician tdentify with his or her audience. In this sendexa

serves as the essential rhetorical resource Roxblogy an integral part of the

rhetorical process for the rhetorician and the research design for the academi
studying rhetorical transactions. I n this
has come to be known in cultural studies, is synthesizeddeita While the term

doxais rarely used within this paradigm, fisnctionis clearly present. As Ameg

persuasively arguesjoxa falls under a variety of headingsis oci al di scour
intertextuality and interdiscoursetopoi, ermdoxa and commonplaces; clichés,

stereotypes anddées recuesverisimilitude and plausibility; common knowledge,
encyclopediccmpet ence and public opinion (Amossy,
active audience paradigm, the functiondokais treated in one of two ways: either
dubiousl vy, as fNthe mask of domi nant i deol
375)0 or a sa nmessage tmustpasg through as wi t h Hal |
encoding/decoding model and the larger body of research concerned with how
receivers negotiate or resist the intended meaning of messages. As will be shown,

there is also overlap between these two. Jusib&aexists in form but not in name,

the same can be said of the function of identification and rhetoric in cultural studies.

By putting the rhetorical tradition and Bu
with the active audience paradigm what emer@esxology is argued to be larger

than the sum of its parts.
The social sciences, and media studies in particular, have made great strides in

guantitatively and qualitatively analyzing the responses of audiences to various

stimuli from literature to adwéisements to television programming (Morley, 1980;
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Morley, 1985; Davis, 2006; Liebes and Katz, 1993; Hall, 1980; Kitzinger, 1999;
Philo, 1999). While some have found that audiences can negotiate or resist the
meanings of preferred messages and do put tbemse in a variety of ways through
extrinsic considerations to the text itself, others have made persuasive cases for
message effects (Morley, 1985: 10d6). Davis offers a succinct history of audience
reception studies in the tradition of UK media @mdtural studies. In response to the
stimuli/response model, sometimes known as the hypodermic needle model of the
effects of communication, empirical studies emphasized the active consumption of

texts:

Audiences do not simply react to media, but reagbout and choose to be
stimulated by its contents. By the same token, audiences are not homogenous
masses but, rather, collections of individuals. Individuals may choose
between texts that are polysemic and emanate from many competing sources.
Pattens of media consumptions are thus extremely varied, subjection to wide
demographic variations and immersed in processes of social interaction (2006:
604-605).

David Morleyet al. analyzed the text of thdationwideprogram by synthesizing his
nuanced eading of theNationwide text with audience interpretations to observe
whet her or not audiences fAshowed | evels
Moreover, they were concerned with whether audiences used the same vocabulary
and salience that pregers used, whether they identified with the image presented of
them in the program, or whether audiences resisted certain messages and why (ibid).
While not specifically addressing rhetoric, Liebes and Katz have influenced this work
in their study The Exprt of Meaning They too acknowledge the complicated
decoding process among different cultures, and call into question the imperialistic
media thesis, that Western, and especially American, films and TV shows exported
around the globe impress each cultthhey reach with a steady diet of hegemonic
values. Liebes and Katz designed focus groups in Japan, the United States, Morocco
and Israel to follow an airing of the popular American soap dpalasin an attempt

to answer

AHow i n t he wdkeDallasso sinivarsalty accaptalde, or is it?

Is it understood in the same way in different places? Does it evoke different
kinds of involvement and response? It is equally plausible that a program so
essentially American d3allas might not be unerstood at all, especially after
dubbing or subtitles (1993: 3)7?0
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Within each of their six test groups they
the program differed in a variety of ways, each drawing upon theircmuare and

doxa These diftri ng values were not l i mited to
sometimes were in conflict (i1 22; Aristotle, 1 9 Asla)termy identification can

be spotted in many case studies of audience reception. While Sterilitz noted how
members of different commities identified with different strands of American

popul ar culture and hel ped them feel a par
study of audience receptions ©he Cosby Showlso contains lengthy discussions

about identification (Sterilitz, 2004633-635; Jhally and Lewis, 1992: 229, 39; 50

53). In interview after interview, audience members in the United Kingdom remark

how they identify with the situations and characters of the show; manyThaw

Cosby Shovas fAr eal i st i c,r@lacmgtheir fivesynphe show grthe ei t h e
show in their everyday lives and interactions. Some respondents saw themselves in

the characters, but for different reasons, such as the qualities of the characters (such as
loyalty), similarities in ethnicity or irclass and lifestyle (1992: 229; 39; 50653).

Each time, certain viewers identified with the program for various reasons. Like a
telephone, or a gas pump, or even the completely discredited hypodermic needle
theory of the effects of communication, firdtere must be a mutual connection
(identification) made before the content
Ai deol ogical o effect. The connection, t hen
transfer from encoder to decoder.

D. Encoding/Decoding Audiences and ldentification

Stuart Hal | 6s profoundly influenti al enco
scholarship on the active audience paradigm, is abléighlight the need for

identification to be included in a rounded statement on the praduatd reception

of texts. In this classic model, there are factors that would affect the encoding and
decoding process, namely the different frameworks of knowledge, relations of
production, and technical infrastructure (Hall, 1980). The encoding [sddeH tells

us, will also be affected by ideology, institutional knowledge, definitions and
assumptions, and assumptions about the audience (ibid: 129). Hall tells that the
message is dependent on a series of pivotal moments in the communication process

and at one point, the auditor can decode a preferred, negotiated, or oppositional
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reading to the encoded message (ibid). The complex process of human relations, of
Burkean identification and division, and of persuasion in general would occupy a tiny

spae i n Hall 6s model , I n fesablished d tHaolnll yt eolclcsu
t hat decodi ng depends on Al t he] degrees
equivalence) established [emphasis added] between the positions of the

Aper soni f i ceaproducer andodecadere odi ver . [ é] Wh at a
Adi stortionso or Ami sunder standi ngso ari se
bet ween the two sides in the communicative

establishment whereby the rhetoaici (encoder) attempts to identify with the

audience (decoder) to establish fAequival er
t heir opposites as acts of Adivision, o
doxological inquiry. When identification happens, tte@doder 6 s abil ity to

preferred meaning becomes weakened, but not impossible. What the
encoding/decoding model glazes over is the very real possibility that politicians,
corporations, or editorializing news outlets use their own resources of human
financi al and intellectual capital to cond
the various cultural considerations that shape their potential decoders before crafting a
message, or , alternatively, canltgstingst 0 mes
surveys, ethnographic research and focus groups before actually sending the message

to a target audience. AThe key to successf
the imaginative | eap of stuf fstokmpwwhatur sel f
they are thinking and feeling in the deepest sees of their mind and heartO(7:

Xxiii).0 The right message is tested until
cont ext (i bi d: 36)0 which can theéto narrow
convey and what your audiences interpret

decoding process becomes much more fluid
oppositional reading to the text is weakened. David Morley inNlaisonwidestudy

recoqized such a process with television presenters and their viewing audiences:

It is precisely the aim of the [television] presenter to achieve this kind of
audienceadentification. The point is that it is through these identification
mechanisms, | wouls uggest, in so far as they d
ocomplicipyéfethatd tkbadings are 6sugges
when these identificatory mechanisms are attenuated or broken that the
message will be decided in a different framewofkmeaning from that in

which it was encoded (1980: 110).
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In terms of the instrumentality of rhetoric, Message Receivelhilo notes that
audience reception affects production ins
expectation of a particular aetice respongeand in a similar vein, Condit
persuasively argues that nit i's not even ¢
creative [decoding] C a p a ¢tad that allshunmian beings e e d w
decode text s, afiall humandbeingsoate equdilyeskiledisrespanding

to persuasive messages with counter messages. The masses may not be cultural dupes,

but they are ot necessarily skilled rheto(€ondit, 1989; Condit, 1990; Kitzinger,

1999:xikt7) . 0 The dembilliacgtiodbnican be added to
feature a diagonal line connecting the encoder to the various discursive factors that

affect the audience decoding process.

E. Identification, Doxology, Ideology

To acknowledge the power of the rht@an to imagine communities or shared

beliefs with audiences may seem to participate in the fantasy of the Aristotelian

subject, autonomously engaging in what we are now calling an dabxajlogyin

order to identify with or persuade an audienteloes notexclude the encoder from

the locus of material, institutional, or historical power; we need not disagree with

anything Hall or the poststructuralists say categorically about messages being
constructed and interpreted through a prism of factors wiealigrnal to the subject.

Oravec specifically addresses Burkean i de
formed by language, through both its effect and use, reaffirms the existence of

identity but views it as a product as well as a producer of rahtewiture (1989:

185). 0 Oravec explores and evaluates Burke
to the Marxist, post moder n, and poststruct

In that article, Oravec tells us that

Burkean rhetoric would ocpy the space between the old rhetoric of pure will

and modernist and postmodernist aesthetic of antiwill: between a subject
apparently in full possession of itself, and in full intentional control of its
expression, and a S U b j expréssiomw Is overg rel at
probl emati céThe rawaysknowing daraier of ihistoridalh e n o't
and ideological forces, while at the same time he [sic] acts within and upon the

present and thereby becomes an agent of change (ibid).
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Pithily put by Burle , Athe driver drives the car but
1991: 8; Bur k e, 1974: 311).0 Besides ideol
the conscious and unconscious: an individu
rhetoi c a | framewor k, Afconscious, as when w
occupations; it is also elusively unconscious, and necessarily so under advanced
capitalist norms of dispersion that encourage us to think of what we do as autonomous

activity (Lentricchia,1983: 1481 4 9 ; Or avec, 1989: 180). 0 As
many concerned with questions of ideology skxaasit he mask of d o mi
ideol ogy, that is, as the alibi of power (
true in the case of Roland Baes (Amossy, 2002: 493erschbergPierrot, 2002;

Barthes, 1988 [1970]: 22, 92; Barthes, 1994a; Barthes, 1994b: Ba&Bes, 1995

[1975]: 325; 1977 [1975]: 47; 122, 147, 1534; 1975 [1973]: 29; 1974 [1970]: 100).

For Amossy, Barthes takes the Socrai@w of opinion floxg as a subordinate and

degraded form of knowledge (2002: 493). HarschbergPi er r ot Bart hes nfa
doxawith the invasive power of mass discourse in modednit§th opinion in the
statistical me ani ng rtteegtells Uslexait er m (2002: 428

the highly contingent foundations tiie utterance [that becomes] Common

Sense, Good Law, the Norm, Standard Opinions, in a wéarmoxa

(originally a lay term) (Barthes, 1994b: 1183).
He describesloxaa s e v i de A Nat evénsthati & gelaieoasnmass which
sticks onto the retina, 0 t Dexagdfthemterathat gl u
of the obvious fact, of common sense, of
325; 1977 [1975]: 122).In The Pleasure of th Text Barthes explicitly links the

concept ofdoxato questions of power and ideologypxabei ng fspread wit

bl essing oftPowdpr es amrde fiof capitalist | a
stickiness, [ €] a ki nd oefof ideslogyierscoberg u s : I n
Pierrot, 20021975 [1973]: 29; 1977 [1975]: 16B5 4 ) . 0 OcorRept ofddx@as

it operates in society, according to Herscberg er r ot , I's Aan enunci at

insidious power, insinuating itself into everyday speeexerting the imperious

strength of welestablished accepted ideas, like a fantasy that one cannot shake off

(2002 .John B. Thompson indeology and Modern Cultureses the term latent

ideol ogy, a term with stridodangt scidedarmilbe e

system of representations which serve to sustain existing relations of class domination
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by orientating individuals towards the past rather than the future, or towards the

images and ideals which conceal class relations and detracthfeortoltective pursuit

of soci al change. 0 It is a Apersistence

of ancient and venerable prejudices and

society. These traditional symbols and values are not swept eance and for all by
the constant revolutionizing of production; they live on, they modify and transform

themselves, indeed they reappear as a potent reactionary force on the very eve of

of

of

revolution itself (1990: 413r.idatUnss uuspea i sfi nl

ideol ogy as a fistory of defeat and disappo

to closely readThe Eighteenth Brumairéo support this assertion. Enter Kenneth
Burke. Burke tells us in "Revolutionary Symbolism in America" it isgsely this
uncanny ability for propertied interests in modern society to perpetuate its power
through the transformation and modification of the symbols and rituals that
stakeholders hold dear that must érmulatedby those seeking a genuine plan of
soca | rectification. By f ocus.i of gerswasion,t h e
suadere the rhetorician may more efficiently and effectively work within the
parameters ofloxa,no matter its status as dubious or benign in origin. With this in
mind, Burkerecommended the American socialist movement of the 1930's move
from discussing "the worker" to "the people" due to its functional importance in
Americandoxa Returning toThe Eighteenth Brumairés it so far fetched to imagine

a slightly altered scenaria The Eighteenth Brumairehere, on the eve of revolution

in France a leader emerged with a plan of economic populism and radical social
changebut won support for his agenda only insofar as he too adorned the dress of
Napoleon so long as it remained anttionally valuable symbol of those that would

propel him to a position of power

This is the very momentvhere the rhetorical tradition, reception studies and
ideological analysis merge, through acts of identification and their mutual dependence
on doxa. On the one hand, many reception studies focus on the beliefs and attitudes
(doxg of an audience and tie them to larger ideological concerns that perform
normatively, ethically and morally in discourse that are not altogether innocent nor a
unique prodat of an entire society. On the other hand, the rhetorical discipline seeks
to understand how these ideas function in persuasion, often with disregard to origin.

Doxology owing so much to Kenneth Burke, seeks a third way: we are not concerned
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here with tacing the origin of ideas expressed in the focus group audience
interpretation of speeches, rathBgxologyacknowledges these ideas could function

in altogether dubious ways, but, and this is crucial, it equally recognizes the potential

for social changen utilizing the very naturalized attitudes, ideas and beliefs under

scrutiny insofar as they serve as crucial stepptoges in the persuasive process.

Doxologyt hus seeks to move from pessimistic #f
optimisti ® Alhetotrgym odp power t hat finds age

communication that affects particular audiences in particular ways.

F. Conclusion

This synthesis can take into account the ways we identify, cajole and persuade one
another. We began with an instnentalist view of rhetoric and synthesized it,
through identification as a key term, to include geHsentation and the constitution

of subject positions in auditors. Identification is suavity, a courtship where a
connection is made through the sharimj symbols, rhetorical alignment,
consubstantiality and ingratiation of those addressed. We then moved toward the
social sciences to acknowledge the heterogeneous audience and their use of decoding
tactics in the reception of most rhetorical texts anddifferent meaning assigned to

the very symbols the rhetorician would use to commune with the auditor. What we
found were empirical studies and the powerful encoding/decoding model to
emphasize polysemy and resistance, we even found identification as @rikey
expressed in the wvarious ways the text A s
lacking in the social sciences and media studies, however, was an explicit exploration
of the instrumentality of identification and rhetoric, its implications, and tbeced e r 6 s
ability to utilize this term, intentionally, subconsciously, maliciously or benignly, to
weaken resistance and minimize the available decoding strategies by subsuming the
very resources available to the hdt@micoder as
and reception merge under the headingdoka and Doxology a label that can
recognize the rhetorical function present in reception studies as well as the
productivebut-limited textual interpretation of rhetorical transactions. What emerges,
then,is the idea that just as identification precedes persuasion, so to@dxasgy
precede identification. That is, in order to identiith something, there must first be

the identificationof something, the naming of something. Social scientific scholar

have made i mportant headway in insisting t
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atomized mass of i ndividual s, 0 but are nc
formations of groupings whose members will share a cultural orientation towards
decodngmesages i n particular ways (1985: 108) .
the encoders ability to observe the cultural and historical factors shaping the decoding

process and then attempt to transcend the sub cultural divide through identification

using thel adder of hierarchal ter ms, as i n B u
Moreover, as has been shown, constitutive
various sub cultur al formati ons; to take N

men and women tperpetual separateness and is to name society as essentially sub

cultural. While these sub cultural transformations do remain separate, the many
Acontradictory webs, 0 as Burke calls them,
topo t he dgiwe oadthiavatme t he Al ogic, o (in Al tt
in Westends ter ms, activate the cognitive
identification. To acknowledge the ability to resist is to also acknowledge the ability

to be coerce, manipulated, invited, or (self) persuaded into a preferred decoding

(Burke, 1937; Westen, 2007; Morley, 1980:25)). If the ability to resist holds true,

then so too does its opposite, the ability to capitulate and be persuaded.
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VI. Methodology: Qualitative Audience Methodology: Audience Response
Technology and Focus Groups

A. Overview

In the chapter on identification and audience reception studies, various theories and

empirical studies of the active audience were assessedwas/ af merging the
instrumentalist view of rhetoric with audience effect, that eloquence and finely tuned
rhetorical texts can affect audiences, but that also audiences bring with them to those

texts a wide range of cultural resources to resist or negdtie preferred meaning
(StrommerGalley and Schiappa, 1998:-3Q; Condit, 1989, 1990: 336; Lewis, 1991;

Morley, 1980; Liebes and Katz, 1993: 3; Miller, 2000). It was argued that just as
audiences can actively resist texts, so too can the producen®fatiely work to

maximize the impact of a text by developing a doxological faculty to understand the

same cultural resources diverse audiences bring to a text. This process, of the
rhetorician consciously or unconsciously analyzing how audiences respoad
message so that they might identify thei.)
attitudes, opinions and beliefs was theoretically grounde®drology both as a

rhetorical means of persuasion and something an encoded message must pass through

to estadsh meaning. While theheoretical reasons for studying audiences were

outlined in the previous two chapteBoxologycan bemethodologicallygrounded in

a variety of audienceentered designs. Virginia Nightingale and Karen Ross offer a

concise history othe various ways audiences have been approached over the course

of the Twentieth and Twenty First Century. With the increasing use of radio through

the 19400s, researchers were interested in
had on mass audiencewith marketing professionals, interested in maximizing
corporate profits, close behind. With the
academics began to grow concerned with the consequences of the amount of time
people spent consuming media, and etr A s oc i ali foc lmumandepthe nc e s
psychological welbeing and public safety of television viewing in general and

heaving viewing in particular (2003:-31) . 6 By the 1970606s, t he
audience was put into question as a range of ethpb@ and qualitative methods

emerged as ways to complement the quantitative methods that could statistically
measure the composition of audiences with the interpretation and uses of content

(ibid: 4-9). This chapter focuses on two strands of methoddodeesigned for

audience research that have fallen in and out of use during the Twentieth and Twenty

First Centuries: focus groups and momtrimoment audience response technology.

48



The chapter is as follows: first, there is a survey of the history anahtayes of
audience response technology (ART) and focus groups; second, an outline is
presented of previous uses of focus groups and ART,; third, research specific variables
are presented which include the number of focus groups and participants, group
composition, sampling and recruitment as well as method of data analysis. Finally,
there is a detailed account of how the design unfolded and any field adjustments that
were made. What emerges is a triangulated attempt to analyze the rhetorical features
of the text, to explore in qualitative detail points of identification and division
between the text and selected audiences using audience response technology, and to
investigate the attitudes, opinions, and beliefs that motivate these points of

identification and division between Obama and British audiences.

B. History and Advantages of Audience Response Technology

The use of audience response technology is a relatively recent phenomenon. With the

rise of mass media in the United States during the Twentiettue television and

radio station executives along with marketing practitioners sought to understand how
audiences in certain geographical areas, demographics, or income groups responded

to content. One solution was the use of hand held audience resfguses that are

capable of measuring audience response to stimuli (Millard, 1992; Peterman, 1940;

Levy, 1982). William J. Millard has described audience response technology as a
Acognirtaiyyed xmapping the process wofiansti mul u
electronic graph with a useontrolled input device. Put differently, Tedesco
describes such a device as a nfeelings t
illuminating history of these devices in the United States. Apparently, one of the

earliest echnological attempts to capture audience response using hand held devices

was called the Program Analyzer, developed by Paul Lazarsfeld and Frank Stanton,

and used by the Central Broadcasting Station beginning in 1940. The Program
Analyzer was simple: use watched or listened to a commercial program and pushed

a green button if they liked the stimulus and a red button if they disliked the stimulus.

From this early attempt, Millard traces the sophistication of audience response
systems through the next sev a | decades. ALIi keo and #ADi sl
momentto-moment fivep o i n t Likert scale such as AdVer:
Li ke, o fANeutral, o ASomewhat Dislike, 0 and

were fitted to devices to offer users morexibility in their responses. Some
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practitioners could individually remove those input devices that stopped responding,
others fitted light bulbs to the device that turned on when dials and slides stopped
moving (ibid). Today, there are a number of vasamf audience response
technology, but most include the use of handsets with either buttons, slides or dials
that revolve around a Likert scale that participants manipulate according to their
reaction to stimuli which is then wirelessly recorded into sdamel of receiver

plugged into a computer which transforms audience input into lines on a graph.

C. Audience Response Technology: Advantages, Limitations, Previous Academic

and Professional Use

The use of audience response technology has proliferatednaned beyond its
original use to test content in commercial broadcasting and has become notably
present in the field of political communication. Frank Luntz is one of the most
prolific and weltknown pollsters that uses dial technology in the United State 1 T h e

key to dial technology, o0 Luntz told PBS

and it's anonymous. 0 Because di al shifts

audience response technology can be a way of decreasing groupthink avsl allo
individual participants to express themselves more freely. Luntz maintains that dial
technology is particularly effective because it, like politics, is about gut reactions and
Luntz asserts that dial technology can measure the intensity of these ajisnseay
observing peaks and troughs in graphic representations of user input (PBS, 2004: np).
A number of political uses for audience response technology have been utilized in
both the United States and in Europe (Democracy Corps, 2009; Reinemann and
Maurer, 2006; Tedesco, 2002; Jarman, 2005).

Despite the advantages of ART, there are several limitations tohHeadiudience
response technology that must be taken into consideration when using it to ascertain
how participants respond to content. For exlng-ein, Goethais, and Kugler
observed shifts in opinion based on the manipulation of whether respondents could
hear applause in the original stimulus (2007:-1838). In other words, peaks and
troughs may be a reaction by respondents to how they thaykstmould react. This

leads into a much larger question about audience response technology: what is "it"
that participants are reacting to? This question can be posed on the input side (each

respondent has their own reasons for why they turned the dial)pm the side of
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anal ysi s. Laur al Peacock raises this point
Analyzers during the 2008 presidential debates: polysemy seeps into evaluation and

Afa reading on the chart at anysapdcowdn t i me
be explained in many different ways (20009)
and beliefs and to resolve the vague meaning of graphical representations of audience
reactions to stimuli, audience response sessions can be coupled wilyfoaps as a

way to gain further doxological insight.

D. Focus Groups: Purpose and History

Gunter tells us that focus groups were first usensivel\py the American military

during the Second World War to f@dmeeser mi ne
designed to boost army morale (2000: 42).0
was born out of the same experiments conducted by Lazarsfeld with audience
response technology (2001). After exposure to the stimuli and responding to it using

red and green buttons, the group came together and discussed their reactions. This

was because Merton, who came shortly after audience response technology came into
use, became A[dissatisfied] with an appr oc:
negative respnses, [and] set about developing iaterviewing procedurdor the

groups, which would help researchers to describe the subjective reactions of the group
members to the programmes they heard (ibi
focus groups were priamily run by market researchers, however, the method saw a
dramatic rise in the frequency of its wuse
and into the Twenty First Century (Fern, 2001: 3; Kitzinger and Barbour, 1999: 1,
Morrison, 1998). Focus grogphave also seen an increase in the range of topics it is

used for: propaganda films, HIV/AIDS campaign reception, public recall of industrial

disputes, child abuse, the Royal Family, nuclear risk, interpretation of news
programmes and political campaigontent as well as market research (Billig, 1992;

Kitzinger and Barbour, 1999; Green and Hart, 1999; Morley, 1980; Philo, 1990).

The focus group has also become a staple of the modern political campaign. Dick
Morris in his memoirs as a political pollstezcalls a meeting with then Arkansas
Attorney Gener al Bi | | Clinton and his fasc

techniques used in the film industry could be used in politics:
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AAnd you just apply these tlkegphimdadques t o
how it coul d be do reehing witd/pojiticahamld4? Od o t h e
speeches? Olarguments about the issues? Ater each statement, ask them

again whom t heydr een yo can gee Which argorheats f or .
move how many voters anehich voters they move (Gladwell, 2005-645 ) . 0

Frank Luntz used digksting and focus groups for the Republican National Party to

coin the #AContract with America, o a Repub
helping sweep Republicans into controlli@gngress during the migrm elections in

1994. As a user of dial testing and focus groups, Luntz is hired by corporations and
candidates to find out what people are thinking and what messages they respond to, in

other words, their values, attitudes, amginions about issues, brands, and stimuli

(Luntz, 2007; 2009). Focus groups played a major role in the 2008 election as well.

Balz and Johnson cite sever al exampl es tha
utilization of polling data and focus groupsdraft effective messages and anticipate

audience reactions (Balz and Johnson, 2008: 313, 321; Plouffe, 2009).

But why use focus groups? Lewis persuasively argues the usefulness of focus groups

and audience reception sitsudtilees reestauskeviidut
into the conscious, linguistic world we construct around us (1991: 81). This
construction of meaning is by no means solely an individual enterprise; the
construction of meaning is a complex social process of negotiation (Schroder

Drotner, Kline, Murray, 2003: 12425; Gunter, 2000: 42; Deacon et al, 1999: 55;

Philo, 1990: 7; Stewart et al, 2006: 11). The recognition that focus groups can
uncover cultural values, norms, and collectively constructed knowledge is made by

some of themost prolific and influential academic researchers in the social sciences
(Kitzinger, 1995; Gunter, 2000: 47; Liebes and Katz, 1993: 29; Bloor et al. 2001: 17;

Lewi s, 1991: 91, Phil o, 1990: 7; Mor |l ey, 1
usedtosi mul ate some of the processes of publi
stress in the opening pages of their book on focus group theory that they are ideal for

uncovering cultural commonplaces about particular issues:

[Focus groups] can provide theccasion and the stimulus for collectivity
members to articulate those normally uraitated normative assumptions.
The group is a socially legitimated occasifor participants to engage in
Oretrospective introspectioatpréviously o att en
taken for granted assumptions. This teasbogg may only be partial (with
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many areas of ambiguity or opacity remainiaggd it may be disputatious (as
limits are encountered to shared meanings), bomay yield up as much rich
data on groumorms as long periods of ethnographic fieldwork (2001654

Kitzinger and Barbour outline some similar advantages of the focus group:

Focus groups are ideal for exploring pec¢
and concerns. [ éhalFloeusegeadauplserad stoo ee x
di fferent perspectives as they operate
groups are invaluable for examining how knowledge, ideas,-ttyg, self
presentation and linguistic exchanges operate within a giuétaral context
(1999: 5; Stewart et al, 2006: 11).
Wh a 't Lewis calls the focus groupds abilit.y
easily be calledloxa,is a body of interpretations made by the audience through which

the researcher can exploreanéng assigned to stimuli:

[At] the heart of this project is the desire to discover those resources of
meaning a TV viewer draws from his or her cultural environment, in order to
interpret whathe or she sees or hears. How, in other words, do teadien
program and the viewer's ideological repertoire merge to create meaning? [...]
A transcript from a probing interview is not a straightforward articulation of
the cultural and ideological resources used by respondents to inform their
interpretaions of television. It is, nonetheless, littered with evidence thereof
(Lewis, 1991: 117, Moriarty, 1997; Bourdieu, 1995: 116&D).

A focus group, t hen, i s a purpose dri ven

terminology, is an observation of the Famentary Wrangle that exists in the give

and take of opinions, stotglling and linguistic exchanges. What focus group

members like or dislike about a politician, and why; or what qualities participants

consider as admirable, or what messages partispganerally consider persuasive

and why is the stuff identification is made of. The focus group offers then an

opportunity for the researcher to observe, albeit in a clinical setting, values, norms,

knowledge, beliefs, and attitudes socially and rhettlyi@nstructed as the stories,

anecdotes, jokes, aspirations and scapegoats all come from cultural, gendered, racial,

ethnic and national identifications. In short, the focus group is a tool of the doxologist.

E. Research Variables: Sampling and Recruihent Method
Purposive sampling, as opposed to a statistically representative sample, is used here
as a means of finding and recruiting focus group participants. This is justified for

several reasons. First, using any group of people in the United Kingdamitself
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inescapably purposive; "Britain" being a purposively selected population subset of the
total "global" audience exposed to Obama's speeches and key campaign messages.
Second, there are no claims being made here for focus group data beitigaghatis
representative of the United Kingdom in its demographic entirety, and no need when
the goal is to demonstrate a variety of decoding positions and a range of preferred and
oppositional textual interpretations, a point echoed by many academicsfosusg

groups (Frey et al, 1991: 135; Schroder, Drotner, Kline, and Murray, 2003: page;
Deacon et al, 1999: 56; Lewis, 1991: 108, 113; Liebes and Katz, 1993: 23; Philo,
1990: 23; Kitzinger and Barbour, 1999: 7). Even with a statistically representative
sampe of those living in the United Kingdom, a researcher could not procure a "real"

or definitive interpretation of Obama's speeches, articulation of national identity, or a
final doxological reading. Like Liebes and Katz' studypailas, this research idéss
interested in random selections of a sample of each community than we were in
clusters of community members who are in
23)." While the nature of the sample as purposive is primarily a theoretical concern,
the logstics of recruiting the sample would fall under the term of a "snowball"
sample, that is, members of a particular community of interest are asked to nominate
fellow members of their community that fit the research criteria of being a legal
citizen of theUnited Kingdom or having lived in the United Kingdom for an extended
period of time or someone with the intent of living in the United Kingdom for an

extended period of time.

F. Overview of the Normative Focus Group and Dial Session
Ideally, each focus rgup lasts approximately two hour§he following is a

breakdown of each session:

12:00Participants arrive, small talk and introductions

12:15Last participants arrive, broad overview of research topic, focus group
12:25Instructions on use of audiemcesponse technology, Q&A on use of
audience response technology

12:30-Pretest questionnaire using dials, introductory questions: What comes
to mind when you think about the election in 2008? What did you think about
Barack Obama then versus now? @o@bama be elected in the UK? If so,
what party would he belong to?

12: 40Stimuli presented, audience response data recorded

13:20Group discussion of speech, collective interpretation of significant
points of audience response data
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14:00Wind downdiscussion, discuss unaddressed issues, disperse financial
incentive.

G. A Methodological Retrospective: Group Numbers, Composition, Location
and Field Adjustments
In total, twelve groups focus groups were convened between September and

December 2010 amgere randomly and equally divided by each of the three Obama
campaign speeches, resulting in four focus groups responding to each speech. Groups
were recruited from a variety of sources, but each of the twelve groups except one
(Americans studying at CaftlUniversity) had preexisting relations or belonged to

the same group or society through which they were contacted, usually by a group
administrator or society chairperson. In total, sixize participants were recruited,;

two groups tied for the largesumber of participants at eight; the smallest group had
three participants. The average was between five and six participants. The location of
the convened group also varied; often it was convened in seminar rooms at Cardiff
University but focus groups eve also conducted in the greater Cardiff area,
Aberystwyth, Portsmouth and London. Participants were offered a flat participation
fee of £5 and, if the participants were asked to travel to the focus group location, an
additional £5 was offered to coveryainavel expenses incurred. Two focus groups of

practicing journalists studying in the

Uni

in actiono block during a research away d

course, so no reimbursement was required.

Participants were asked to attend a focus group session for approximately two hours.
Three factors complicated the duration: inclement weather, the nature of the group as
one with preexisting social relations and the dtakting software. First, severaldus

groups were scheduled during a period of severe snow and ice at night in Cardiff
which not only suppressed turnout but delayed those that did attend. Second, many
participants arrived together, and for the focus group this meant that often at the
schaluled start time of the focus group there were insufficient numbers to begin a
focus group. One focus group, for example, consisted of one participant waiting by
herself for nearly half an hour before two other participants arrived and the focus
group coull commence. Third, if participants arrived late, the moderator would have
to create a dialesting software profile for the participant to use before the focus
group would commence. These delays often meant that focus groups were anywhere
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from one and a hfto over two hours in duration, resulting in a necessarily modified

and curtailed focus group question route. Besides the total length of each focus group,

the | ength of the speech stimulus affectec
Democratic Natinal Convention speech, for example, is over twenty minutes longer

t han Obamads speech in Berlin. I n fact, t h
a constant balance between maintaining a consistent question route between groups

and maintaining sensiity to group composition and group interpretation of Obama

and his speeches. Generally, the moderator began the focus group with small talk and

an offering of refreshments as participants arrived. As the focus group began,
participants were asked fourte@retest demographic questions on a large screen

using the diatesters as their input device. The moderator then asked participants to

think back to 2008 and to recall their memories of the 2008 election, often in just one

word to open up the dialoguBach group was also asked to describe their attitudes,

beliefs and opinions towards Barack Obama during the campaign and how (and if)

that had changed to today. The purpose here was to record a verbal account of the
groupos decodi ng e gfarin ptme e sodrto-camie aaudiencei g h t I
interpretation of Obamads speeches. From |
asked based on group characteristics that came up during the discussion or in the pre

test questionnaire. Examples include what factors leatdcselection of one national

identity over another, what qualities led participants to become active in a particular
political party and to describe their def
coverage Obama received in the UK. Finally, participavere asked whether Obama

could be elected as Prime Minister in the UK and which political party they thought

he might belong to. This question resulted in particularly contradictory answers but

did indeed force many participants to reveal their perceptio concer ni ng Oba
ideol ogy and how that fits with perception
were given instructions on how to use the -tiglters for the duration of the speech.

The number fA1000 r epr esen eetdwardshtiee spaects t posi
and AN00 represented the most negati ve. Par
their feelings towards the speech changed. Participants were asked not to change the

dial frivolously, but to change the dial reading as their fgmslichanged for the

duration of the speech. Even with instruction, however, participants chose to interact

with the dialtesters in different ways. Some participants only occasionally moved

their dial, a few seldom if at all. Others turned their dialsadtatile shifts between
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feeling very positive and very negative. Participants also varied in how they
approached the stimulus: a few pretended they were hearing the speech for the first
time and responded as to whetnhceirplteh eoy wheillt:
most seemed to respond as they currently felt towards Barack Obama in the current

political climate.

After the speech, participants typically took a refreshment break. Participants were
then asked their general impressions of the speeuis. was typically the area of
greatest sensitivity for the moderator to be attuned to the decoding equipment and
interpretations the participants brought to the text. Next, participants were asked to
describe the factors that led them to turn the dialouglown. Alternatively, the
moderator followed up answers given by participants with questions regarding their
answer in relation to the ditdster: did they turn it up at that point of the speech, or
down, or the same? During the speech, the moderatdd aiserve the graphical
momentto-moment data as it was recorded in real time. As it did, the moderator
recorded peaks, troughs, rapid fluctuations as well as acute and divergent positive and
negative responses to the speech. After giving general ingesparticipants were
asked about several of these key moments in the speech to explain whether they
turned their dial up or down and what factors led to this decision. As the focus group
came to a close, the moderator offered participants an opportanitsing up any

issues that neither the moderator nor other participants had addressed, allowing them
to speak on their own terms. Following this, the moderator ended the focus group and
disbursed reimbursement forms. One last challenge during the foous process

was the diatesting software. Due to technical faults at the time of executing the
research design, only sixfgur of the sixtynine participants were recorded using the
dial-testing technology. In total, over ten hours of talk were recarelgdting in over
83,000 words of qualitative focus group data. No note was taken of voice inflection or
nonverbal communication, but the partial transcription included the recorded content
of the moderator and each participant providing the transcriwed cinderstand what
the participant said from the recording.
placed in place of the unclear text. Focus group conversations and statements were
divided into pretest data, which largely addressed contextodl general discussions
about Obama, and petgst conversations which included contextual data as well as

stimulusspecific data. While not every utterance made during the focus group
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sessions could be analyzed in depth, thetgse data were incorporatedto the
following contextual chapter surrounding Obama, the United States and the United
Kingdom, while the stimuluspecific data were carefully interwoven with the
rhetorical analysis of the text and triangulated with the mottemoment audience
respnse data. The momett-moment data resulted in a total of 137,181 points of
measurement from the 65 participants over three speeches. Appendix 1 offers a key
to reading the PNAR charts as they are presented throughout the rest of the thesis.
The preted questionnaire built into the dial testing software resulted in the possibility

of crosstabulating the dial testing results with gender, favorability towards Obama,
religious activity, education level and income range. While certainly the source of
future scholarship, here the Positive/Negative Aggregate Score (PNAR) is the object
of analysis due to the length constraints of the thesis. Before the findings of this
gualitative study are outlined, first a contextualizing chapter is provided that details
the political, economic and cultural background in which these focus groups too

place.
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VII. America and the UK: Contextual Convergence and Divergence
A. Overview

In the previous chapter, the method by which audiences were sindied United

Kingdom were outlined as well as a retrospective of how the research unfolded. But,

before detailing the content of the findings of how British audiences responded to
Obamads speeches, it I s useful ta, provi d:i
economic and cultural themes that exist in relations between the United States and the

United Kingdom as well as prevailing attitudes towards Barack Obama. The purpose

of this chapter is to accomplish three objectives. First, this chapter places liKennet
Burkeds theory of identification at a gl o
United Kingdom, and the European Union through the construction of convergent and
divergent political, cultural and economic interests. Second, this chapter seeks to

justfy why the United Kingdom provides an il
transnational appeal. Several justifying factors are expanded upon to achieve this,
including: unprecedented covera@é the 2008 American Presidential Election in the

United Kingdom;a fascinationwith Barack Obama and the 2008 US election in the

United Kingdom; anoverwhelming exposuréo American culture in the United

Kingdom; adramatic shiftin pre and posglection polling data of views of the United

States in the United Kingdonanduniquenational, historical, and economic factors

that have the potential for multiple identificationgthin the United Kingdom and

betweerthe United Kingdom, the European Union, and the United States. Third, this

chapter seeks to contextualize thggstifying factors in the run up to the 2008

American election.

B. Obama and the United Kingdom:Doxologyand Identification

In terms ofDoxology this chapter provides a range mlitical, economic, cultural

and institutional sources of beliefs andtdudes towards the United States. Britain

provides an excellent example of the myriad of national, sub national, economic,
linguistic, cultural, sub cultural, and historical identifications within the nagiate

and between the United States and theofean Union. Just as Burke and Aristotle

spoke of the difficulty of Aprai sing At he
youdbre fAamong Lacedemonians, 0 those | iving
Obamads attempts to gr oubelefs df ihisnBneetichn i n t h e

audience. This chapter justifies why this exposure to an at once national and global
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rhetorical discourse, and the tension that arises between identification and division, is
worthy of study. But why study Great Britain? These @&mts, "Britain” and
"Britishness," are what make a natistate under pressure such an interesting unit of
analysis. For "Britain" is primarily a political invention and has become acutely
under pressure, internally and externally, over the course oflWentieth and
Twenty-First Century (Nairn, 1981: 134).

C. I nternal Pressures on ABritishnesso: Th
Internally, "Englishness,"” the dominant and hegemonic mode of "Britishness" has

been contested by a number of competing identificatiMwley and Robins, 2001:

4). Paxman wrote an entire book on the traditional mode of "Britishness," that is,
"Englishness” by asking: "[with] the end of empire, the cracks opening in the so

called United Kingdom, the pressures for England to plunge intogde, and the
uncontrollability of international businesset me wondering. What did it mean to be

English (Paxman, 2000: vik; Morley and Robinson, 2001)?As early as 1977, Tom

Nairn was writing about this ftThwei |1 QYHhao sof
Aprogressive nationali smso f ounechational Wal es
considerations of the European Community have been factors threatening the
established, domi nant nar r atld)y Withimthe ABr i t i :
process of devolution and beyond it, there are also, according to Morley and
Robinson, issues of "rural, (sub)urban, the traditional and the modern, the public and

the private, nationality, regionality, statehood, race, ethnicity, religion, and external

relaions with the former Empire and Commonwealth, Europe, and the United States"

that are at once creating new forms of multicultural modes of being "British" while

contesting former narratives of "Britishness" (200)5

D. Stuck in the Middle: External Pressures on Britain

Externally, the United Kingdom has over the past-hatitury been drawn into the
gravitational pull of the sealled postational constellation of the European Union.
While the European project was supported to varying degrees uwaaging
administrations by the United States during the Twentieth Century as a bulwark
against the Soviet Union, many European elites also saw the project as a unique
opportunity to create a distinct European identity in contrast to increasing American

output of capital and culture on the continent after the Second World War (Stephan,
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2006: 24; Gifford, 2008: 26; Peterson and Pollack, 2003: 3). With the fall of the

Soviet Union and its withdrawal from Eastern Europe, the reunification of Germany,

the creabn of the euro zone and the subsequent enlargement of the European Union,

the process of integration and increasing internationalcselfidence have created

what Mc Cormick calls a European superpower
when surveyingpolitical and economic relations between the European Union and the

United States, especially with the United Kingdom as a natiae with shared

political, economic and cultural values and interests with both governmental

structures.

E. Sources of Phtical Identification: America, United Kingdom, European

Union

Politically, the presence of the Soviet Union enabled Western Europe and the United
States to transcend historical rivalries, at least provisionally, through shared interests
against a perceevd e nemy . The end of the Cold War,
open to reinterpretation from the binary context under which it was given value, and

this has most clearly been demonstrated in thdddSnvasion of Afghanistan and

Irag. The military actionagainst Afghanistan and Irag has been documented in a

variety of ways, but what is important here is the considerable amount of literature

that points to the death of the-sca |l | e d ATransatl antic Al T
Habermas, 2006: 348, 6%82; Kagan,2003; McCormick, 2007; Peterson and

Pollack, 2003: 2, 7, 10: 285; Gnesotto, 2002: 27; Howorth, 2003: 123RX here is

al so a considerable amount of l iterature
government attempted to serve between the UnitedsSaaig Europe, evidently as a

matter of longstanding Whitehall policy (Kagan, 2003: 75; Peterson and Pollack,

2003: 7; Howorth, 2003: 15, 19, 20). Habermas persuasively argues that 15 February
2003, the orchestrated day of masstest in parts of Europe the USled invasion

of Ilraq would be a day of infamy that ~AfAbin
through opposition to the United States, not as an enemy, but as an alternative
philosophy of international governance and diplomacy. For Habermats,h e
constellation which allowed the lucky Western Europeans to develop such a mentality

[of a desire for a secular, muldteral, and legally regulated international order based

on a reformed United Nations] has collapsed since the events of 1989 ahd 199

However, February 18hows that the mentality itself has outlived the context which
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gave rise to it (2006: 45). 0 Habermas <cap
United Kingdom as it seems to be caught somewhere between the competing projects

of the European Union and the United States: as the events of Iraq unfolded Blair

touted his unswerving support for Bush, but this was by no means universally
supported. Mor eover, those in the UK who
opposition to the police of the United States may not necessarily have the same

ideas for what the EU should be when compared to their French or Belgian

counterparts (ibid: 53).

F. European Hegemon, British Euroscepticism?
The metaphor of Britain distermatgpnalipcogatsgsh t bet w

especially apt when considering the economic feuds and interdependence of the

United States, European Union, and the United Kingdom. For Peterson, the weight

t he EU has i n gl obal trade ear ndeed, it t he
Al out si de] of the military domain, 0 Khann
greater than that of Ameri ca, for It is t

standard setter for technology and regul at

AEurope is turning away from power, or
moving beyond power into a salbntained world of laws and rules and
transnational negotiation and cooperation. It is entering a-lpststrical
paradise of peace and relatiper osper i ty, the realizati or
Aper petual peace (Kagan, 2003).0
McCormick posits that the postodern global order based on trade and
interdependency we currently live in makes a nurturing environment for an emerging
European superpowe. hi s i s a world where fAthe mean
i mportant than the means of destruction (:
searching questions about the old model (o
remarkable failures of the US foreign mylisince September 2001, a state of affairs
which has led to a worldwide surge of aAtme r i cani s m, has under mit
claims to global leadership, and has enlarged the ranks of those standing behind non
military responses to international problemsi{i d: 5) . 0 For McCor mic
nature of the international system, the declining value of military power in the post
modern system, Europebdbs economic dominance
and Europeds i ncr eas.i ntign withuthet Unitech Stateb allg e mo n i ¢

have emerged as reasons to support the thesis of a European superpower to
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counterbalance the United States (ibie)7

The gravitational pull of the EU has had profound implications for the United
Kingdom on issues ofrta d e , | aw, and i mmigration. Ter
inauguration, Gordon Brown, the then Prime Minister delivered a speech to CBI
outlining Britainbés intertwined economic
British trade relied on European countrissyen hundred thousand British companies
have European ties, and over three million British jobs depended on Europe (CBI,
2009). When the UK formally joined the European Community, over 43 new volumes
of European legislation, including 2,900 regulatiomsd &410 directives, became
binding for British citizens (Pilkington, 2001: 79). According to Pilkington, Britain's
signing of the Single European Act and the Maastricht and Amsterdam treaties means
that the once sovereign British parliament cannot enacs ldat conflict with
Community laws nor can British courts not enforce decisions made by the European
Court of Justice (ibid: 85, 147). Pilkington persuasively argues that, as a result of
more progressive European law, British citizens have gained adgekin terms of
gender equality, environmental, immigration, civic, and consumer rights (ibid: 147,
195206). With an overwhelming share of European citizens living in former
industrial centers, Britain has been a-beneficiary for European regeneration
projects, including billions for business support, infrastructure, training, community
development, agriculture and fisheries that have been pumped into areas like Wales,
Merseyside, and Cornwall (ibid: 1411). Given what seems to be a great deal of
berefits from membership in the EU, Britain lags behind other countries in terms of
European enthusiasm, voter turnout for electing Members of European Parliament
hovers between twenty and thirty per cent (ibid: -18%). This long and well
established trad@n of Euroscepticism has found its most recent manifestation in the
aftermath of the Second World War as Britain vacillated between Europe, its empire,
and the United States. For Gifford, the transformation from imperial state to EU
member from 1961 undehe Macmillan government "has created and ignited crises
of collective identity within British political institutions and civil society that finds
express in the rise of contemporary Euroscepticism (2008: 1; Forster, 2002)." At
various periods of time, blo the Conservative and Labour parties have mobilized
against European integration, and according to Gifford, that mobilization has

historically been against "pragmatic party elites who maintained the centrality of
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British membership of the EC to pastperial and geepolitical survival (Gifford,

2008: 10).0 In |late 2009 a question was po
should remain in the EU, to which Sir Stephen Wall responded with a bleak
expectation of reduced global influence should Britaitlhadvaw from the EU:

"There is no alternative way of advancing the British national interest," he

says. I n trade negotiations for example
have to have the strength to hit them hard where it hurts in response. On our
own, it's quite difficult for wus to do -

Still, Eurosceptics (not beingecessarilyaligned with "American” interests) have
constituted "the people"” of Britain through a common European "other" as a "threat to
Britainos mbandegitcal develbbpmert,'bacconstitutive process that has
shaped policies of "British exceptionalism™" towards Europe since at least the 1950's

during and in between waves of European integration (ibid),68).

G. The United States and United Kigdom: Shared Economic, Political, and
Cultural Substance

In the postwar history of the Twentieth Century a seemingly stable narrative of
interdependence and the mutual exertion of political, economic and cultural influence
from the United Kingdom and th&nited States with occasional and sometimes

profound disagreements. Economically, Gifford argues that

This interdependence of American and British economic interests both
necessitated and probl emati sed Britainit
America and the continent. Evidently, the formal breakdown of Bretton

Woods in 1973 and the end of the sterling area lessened the importance of the

pound as an international currency, so that it was no longer a significant

barrier to British membership. Howen it did not necessarily alter the

underlying structural financial capital. Nowhere was this more evident than in

Britainds position as a chronic interna
for credit directly from the US, as well as the US daméd IMF (Gifford,
2008).

Af t er the War, as "American <capital penet

British overdependence on American credit was leveraged by the United States as a
way of demanding economic reform within the British Commonwéadtim imperial

nepotism to free trade (ibid: 23). If the EU and the US represent the largest bilateral
trading bloc, the United Kingdom takes the lion share of European trade with the US.
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Il n 1997, At he] UK and US artehetrhées |caorugnetsrti
UK/US trade is worth over 42 billion a year (up 12 per cent in 1996), and much more

if you include invisibles (Priestly, 1997:
explosion of mut ual i nvest menlta tainadn scho npgol oan
the end of the Cold War: British firms investment in the US rose from-toree

billion in 1988 to one hundred and twesttyo billion in 1998, while the larger

European Union rose from twenrtiyree billion in 1988 to ninetyine billion in 1998

(Gifford, 2008: 87). In 2008, the United States exported a total of $53.59 billion

worth of goods and services to the United Kingdom, while the United Kingdom

exported $58.58 billion to the United States. According to the BrKislerican

Business Concil, $400 billion in direct investment flows from the United States to

the United Kingdom, while is $410 billion flows from the United Kingdom to the

United States per annum (BABC, 2009).

Politically, Dumbrell notes that Britain and the United Statemevidentified in shared
intereststhrough their common opposition to (division from) the Soviet Union that
included between the US and UK at a govern
friendships, [an] institutionalized exchange of information ajadmplex and sturdy

net works of military and diplomatic cooper
political history of AngleAmerican relations reveals rhetorical constructions of
convergent interests as well as conciliatory rhetoric and reaffonstto the

"enduring” and "special” relationship of cooperation. Perhaps because of the "muted
relationship" of the 1970s, as Bartlett calls it, diplomatic relations were seen to have

been revived in the 1980's, personified by the personal relationgiwpdreThatcher

and Reagan. Gifford argues that "the defining elements of Thatcherism as an Anglo
American political project were fundamentally in contradiction to deeper processes of
European integration. [...] The Thatcher governments signed up to thdvigw and
enthusiastically imported American policies on a range on issues including labor

market deregulation, health reforms and taxations (20088631 At times,

Thatcher's selective view of history was particularly fiise=d:

The North AtlanticAlliance, the IMF, the World Bank, splitting the atom,
victory in two world wars and in Korea and the Gulf, the defeat of fascism and
of communism and the triumph of freedahese are the fruits of the Anglo
American alliance through this century. Thgsthe story of that remarkable
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achievement of the enduring relationship between two great peoples (ibid).

While this particular view is one narrative among many, other areas of interest have
been articulated over the course of the Twentieth CentueyAtlantic Charter of

1941 and Nazi Germany as a common enemy, cooperation in nuclear research,
intelligence sharing, the mutually perceived "Soviet threat,” similar policies to combat
Soviet activities in Azerbaijan, policy designed to protect oil interesthe Middle

East, the formation of NATO, America's assistance in rebuilding Britain's economy
through the Marshall Plan as a way of geopolitically fighting the Soviets, the "Soviet
buffer" created by the Baghdad Pact of 1955, cooperative conflicorohad and

Lebanon, the Polaris missile system, the Trident missile system, the United States'
supply of sidewinder aito-air missiles, Shrike antadar missiles, mortar, and
intelligence of Argentine military movements during the Falklands conflict, and
British airspace and runways for American bombers to strike at perceived terrorist
targets in Libya. More recently conflict in Afghanistan, Iraqg, Iranian sanctions have
brought varying levels of public dissent along side varying degrees of elite,
governmety and military cooperation. Finally, there is the Americanization of British
politics from Thatcher and Reagan to Neil
Nor man Fair cl o Neyvhiébsur, Newd anguagefiat the avolution of

New L a brohuertbosr i c emanated partially from
Democrat 6so el ect/2.on in 1992 (2000: 638

Still, these scholarly works also reveal profound disagreements between the two
nation states on issues such as war debts, naval parity, multilatatal tersus
imperial preference, nuclear research, {abe agreements, decolonialization, the
United States' bomber bases in East Anglia and their nuclear submarines stationed
near Glasgow, the Suez Canal, America's disappointment with Britain naigdire
European Community in 1957, British refusal to commit forces to Vietnam, the UK's
postBatista trade relations with Cuba, Israel and Palestine, Britain's attendance of the
1980 Moscow Olympics despite America's objections, and Thatcher's disapgaintm

in America'’s invasion of Grenada without the consultation of her government. More
recently, Bill Clinton's invitation of Sinn Fein president Gerry Adams to the White
House was a source of tension, Bosnia, Kosovo, the War on Terror, and the Iraqi
conflict have seen public dissent, political disagreement, and vocal wonder at the
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durability and the need for recalibration of the "special relationship." Neither
nostalgia nor invective are adequate frameworks for understanding the political
history of the Urned States and the United Kingdom. The United States has
historically encouraged the United Kingdom to participate in the European project yet
the two natiorstates have had a separatesgomng btlateral relationship that has

seen moments of both congence and divergence.

H. The US and the UK: Cultural Consubstantiality?

According to Wil ford, while "the UK has te
in the realm of foreign policy, so the British have been relatively unresistant to
American cultwal influences, both highbrow and popular (2006). This process of
"Americanization” represents the larger European and indeed global presence of
American capital, culture and corporations ranging from, for example, "television,

movie houses and music clylbfast food, matters of lifestyle, popular literature and

musicals, education, and the style of political campaigning (Stephan, 2006: 1)."

There is an extended history of American cultural artifacts to be found in the United
Kingdom: Hollywood, rock and all, jazz, blues, Disney, McDonalds, ASDA,

Vauxhall, American television and film, Starbucks, Ford, GGo#a, Microsoft,

Apple, Facebook, Twitter, and IBM are just a few of the corporations and cultural

artifacts often found under the heading "global@atibut can just as easily be seen

as modes of AAmericanization, 0 i ngrained
particularly British psyche that they have become a part of the dominant, and
naturalized, cultural landscape (Gifford, 2008: 12). In their chapte American

influence on British culture, Storry and Childs indicate that "US television shows

have brought their worlds into British living rooms to the extent that they are no

| onger t hought of as 6Americané and even
esentially O6British©o: t his i s il lustrated
musicals such a¥he Wizard of Oand The Sound of Musievery Christmas in

Britain. If identity is defined by cultural activities, we in Britain are at least-part
American 01 997: 317) .0 Indeed, Dumbr el | cites a
cent of all British cinema box office receipts were for American films. John Lennon

once remarked that he had been oOhalf Amer.i

Presleyrecord, and t he homogeneity of dominant Br
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led some to speak of "Anglamerica" as a single form of musical culture (Wilford,
2006: 33). Tens of thousands of students, including British elites, participate in
official academic exdmnges between the two countries, a tool the United States
Department of State has found particularly effective in creating "mutual
understanding” between two peoples (Wilford, 2006:234 ScotiSmith, 2008;
Snow, 2008). Given the ubiquity of American cuét in the UK, it should be noted
that, like economic and political considerations, cultural influence is two ways and
manifests itself in the United States with, for example, British news consumption and
British celebrity Times,2010; Telegraph 2010; Hansen, 2007; Montgomerie, 2007;
Kiss, 2008). Moreover, whether they come from the United States or Britain, these
cultural phenomena are not indicative of any kind of causal positive influence and can
take the form of negotiated and oppositional read{igsford, 2006: 34). Readings
stem not from a homogenous ABritain, o
doxological identifications. This is also precisely why the United Kingdom provides
an excellent case study for identification: externally, the Unikedyjdom straddles
shared interests with the United States and the European Union; identifying with one
is sometimes, but not necessarily, to divide from the other. While these shared
interests may indeed be hegemonic; they are certainly not homogenousthiar
British culture are Eurosceptics, aAtnericans, diasporic communities, devolved
identifications, and a range of age, class, gendered, ethnic, occupational,
geographical, cultural and swhltural interests, and, to boot, these groups are by no
means mutually exclusive. Britishness is complicated and contested as Britain
remains "a multhational posimperial disorder that lacks any deep or unifying
conceptions of ethnic or civic nationhood (Gifford, 2008: 9; McCrone and Kiely,

2000; Storry and Qhds, 1997: 3)." This is an essential caveat for what is to follow.

l. British Attitudes Towards the United States

Although highly complex and often contested, there seems to have been a statistical
trend captured by polling companies with regard tduatéis in the United Kingdom
towards the United States during the first decade of the Twenty First Century. Using
predominantly quantitative methods, the Pew Global Attitudes project found a net
drop of favorability of thirty points, from 83% favorability i2000 to just 53% in

2008 (Pew, 2009; Dumbrell, 2006: 3). The reasons for this significant drop in positive

sentiment towards the US are easily placed: the conventional narrative places an
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overwhelming sympathy with the United States after 9/11 and aiarof that same

sentiment before, during, and after the invasion of Iraq, Abu Ghraib, and negative
perceptions of the Bush doctrine of preemptive military strik&Sunday Timepoll

commi ssioned on 16 February 2003deftound dAr
citing Bush and Ilragqi dictator Saddam Huss
(Dumbr el | , Guadhah poll iddicated thah 51% of respondents agreed,
AAmeri can culture threatens our own cul tur
citizens also yielded a 75% agreement with
influence on international affairs (Travi
Opinion Poll found that a majority (57%) of British respondents found the United

St ateésceéenfhuthe world as fAmainly negative
Pew found only 24% of the British public h
leadership.

The implications of these attitudinal shifts in the UK are clear. In his biduok
SecondWorld, Khanna noted in 2007 t hAmericanhe MfAsei

worl do would be difficult't to rever se:

Neither democratic idealism nor hegemonic messianism holds much promise
for restoring trust in America, which has gone from the invisibéadh
incarnate to merely one of several competing vendors or brands on the catwalk
of credibility (2007: 323).

For Khanna, Afgeopol it i c kike Bwkean iéntificapoh,ay f av o
the current geopolitical climate is a world of alignmemnist alliances (Khanna, 2007:
323-324). Nothing is fixed, interests change, and there can be new sources of

identification and division between people and nations.

J. Obamamania: Barack, the 2008 Presidential Election and British Reception

A survey of & of the larger national newspaper yields some interesting results of the
extensive coverage the 2008 US election received. Below are the circulation and
demographic figures closest to the election for @weardian Times, Independent,

Sun, Daily MailandDaily Telegraph
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Newspaper Circulation |ABC1 |C2DE 1544 45+ Men  |Women
(Millions)

The Sun 7.870 3.002 4.867 4.545 [3.325 4.382 (3.488
Daily Mail 4.949 3.286 [1.663 1.312 3.637 2.367 |2.582
Daily Telegraph 1.887 1.674 213 430 1.457 993 893
The Times 1.770 1.558 212 745 1.025 1.028 (742
The Guardian 1.206 1.080 (126 621 585 696 510
The Independent 649 541 107 364 284 375 274
TOTAL 18.331 11.141 (7.188 8.017 10.313 9.841 8.490

Table 7.1: National Broadsheet Circulation Source: NRS; Date: April 28March

20

A Nexis search of election coverage in UK national newspapers, while not

scientifically sampled or representative of any measure of journglistiminence

shows

j ust

how

extensive
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Figure 7.1: UK Election Coverage of Barack ObamgSource: Nexis)

This paints a partial picture of British national press coverage of the American
presidential campaign cycle in 2007/2008. Using thedermi Oba ma 6 and Ael
the primary season that began in January 2008 was the start of an enormous amount

of coverage of both Barack Obama and the 2008 presidential election. When the
frequency of coverage given to Obama is compared to other signijaxanilistic

news stories in Britain during 2008, the results are astounding:
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Figure 7.2: Comparative Coverage of Barack Obama During 2008 Election

(Source: Nexis)

As Figure 7.2 indicates, the ascendancy of Gordon Brown to the position of Prime

Minister dominates the news agenda during 2P008 in these broadsheets. The
search term AAfghani stano comes in second
David Cameron, then leader of the Opposition comes in third with over 10,000 news

items, Barack Obama ot far behind with nearly 9,000 news items. In their annual

AZei tgeisto report, Google confirms Obamabd
the seventh fastest rising Google search term and, among politicians in the United
Kingdom, was even more prominerit) Gordon Brown; 2) David Cameron; 3)

Barack Obama; 4) Tony Blair; 5) Sarah Palin; 6) John McCain; 7) George Osborne;

8) Alistair Darling; 9) Boris Johnson; 10) Nicholas Sarcozy (Google, 2008). And, at

the risk of arguing some sort of causation, it isegtheless important to return to the

polls that measure British attitudes towards Ameredore and after Ob a ma 6 s

election. In 2007, 51% of the British public had a favorable view of the United

St ates; in 2009, seven monibnhteat perfcentage Bar ac
rose to 69%, almost at the same level prior to the invasion of Iraq (Pew, 2009).
Approxi mately 16% of respondents in 2008 t
in world affairs,o in 2009 86 %rightéehsqgppondent s
in world affairs. For Freedl and, t his rep
(Freedland, 2008).
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Throughout the campaign, The BBC prograPanorama aired three episodes

dedicated exclusively to Bar acls Afiebcama : on
Ready for a Black President?0; on 10 Octot
Bul I : An Ameri can Tal eo; finally, Panor an
sever al days before Obamabés inauguration.
two thous n d uni que news i t ems usi ng t he sea

announcement through the month of November 2008. Indeed, Steve Herrmann, editor

of the BBC News website notes on his blog that the highest ever level of traffic for

the BBC News website was onMay 2010, peaking at over 10 million unique users

for the 2010 British General Election. The previous record, however, was 5
November 2008, one day after the Obama election at 9.2 million unique visits, a 65

per cent increase on the average number ofsvasitd a roughly 32 per cent increase

on unique visits coming from the United Kingdom, the other half mainly coming from

the US (Herrmann, 2009; ibid, 2010). More than seven million viewers visited the
website on the day of Obliannaiquepageviews fpur at i on
the Obama inauguration story. Of those, 1.5 million users accessed video or audio.

Online streaming of the inauguration peaked at about 230,000 simultaneous views,
which | ed to the video exceefdiirnsgt AtliOnde ogitgh
caused the video provider to temporarily crash due to the large volume of traffic (ibid,
2010) . BBC16s I|ive television coverage of
five million viewers with a 33% share in total television viewgrdtetween 4pm and

6pm Guardian 2009) . Dre@bsafrorm Mg Fathewas number six on
Amazon. co. ukds 20 0 8hebAadadty of ldopearnked 31, juss t whi |
below Parky: My Autobiography(Amazon, 2008). Overall, th&uardian reported

thatthese wo books were number 53 and 68 on the
and were two of only a handful of ndiction titles to make the cut, leading the
Guardiant o r eport it as one of Ch Guadiemrma s 2 00 8
2008a; Flood, 2008)

J. Conclusion
Far from any hypodermic model of persuasion, the person living in Britain, upon

hearing Barack Obamads speech, wi || dr aw |
what is known about Obama, the election, American culture and the Americda peop
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before identifying with him, the American people, both, or neither. In this chapter, the

potential links of identification and divisional factors existing between America, the
American, Obama, and the person living in Britain were described. This @sclud
geopolitical factors, cultural influences, multinational corporate presence, language,

political values, ideological positioning and various preferences for presidential
candidates based on these and other factors. Yet all these factors were also
complc at ed: there is no binary fAus, o0 @At hem,
Auni form audience. 0 There are sources of i
auditors to decode the rhetorical message in question. Statistical polls took us from
speculatig what sources of identification and division exist to people in Britain being

moved from one opinion or attitude to another. The various polls certainly have their

met hodol ogi cal l i mitations to be authorite
views and attitudes towards America and Barack Obama. They do, however present

enough interest and statistical thickness for the starting point of a rich, qualitative
study of Obamads speeches, his views of th

investigatinm i nt o t he British audienceds interpre
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VIII. Focus Group Findings: Obama, his Candidacy and his Presidency

A. Overview

This chapter attempts to represent the views expressed by focus group participants
about Amerta, Obama and the 2008 General Election in the United States. This
chapter begins this attempt with a survey of extrinsic concerns, that is, the views of
focus group participants as they pertain to Barack Obama, America and the 2008
election. It is largelyindicative of the first portion of the focus group before the

speech stimulus was shown to participants. This portion of the question route included

guestions such as AWhat 1is the first thing
2008 presidential eleci on i n Ameri ca?o; AHow did you
t hen? Has that c¢changed to how you feel t od

things being equal, if Obama was running to be elected as Prime Minister in the UK

he could be elected? To whichgoli cal party would he bel ong?:

B. Remembering the Election
The dominant themes among participants were frdtamiliarity with the 2008

election spectacle and its principle actoits.was apparently well understood that

Barack Obama was a Democrat runnagginst John McCain. There also seemed to

be a basic understanding among many participaintise foundations of each of the

major American political parties and the differences between Republicans and
Democrats. Many cited specific American public p@giand some even cited

American public opinion poll data. There was also an understanding that whoever

won would be replacing George W. Bush, another name frequently mentioned. Bush,
George W. Bush or nt he Bush yearso were
patticipants, again often along with a negative connotation. As one worker with the

We |l s h Li ber al Democr at s stated, nand t he
government and George Bush was one of the defining features of British policy, from

our side of it,since the lead up to the war in Iraq, probably since 2001 and | think

George Bush being in office had an impact on British politics, so we all presumably
disagreeing with a course of action, would see the removal of George Bush and his
replacement as hawgnan impact on British politics more so than if France or

Germany or Ireland or anyone else who is a significant trading partner or culturally

[T naudi bl e] nation (Welsh Lib Dems, 2010) .
throughout the focus group sesss, Sarah Palin was mentioned, often in derogatory
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terms and often solicited laughter just by the mention of her name. No less than
twelve participants in seven different focus groups mentioned Sarah Palin when asked
to recall the election. One exchangihim the group that belonged to the Portsmouth

Labour Party sums up those mentions of Sarah Palin well:

Moderator Yeah, so thatdés what you remember
Participant 4 : Wel | the | eaders 106d say. Oh
name?

Participant5: Sarah Blin.

Participant4: Sarah Palin, yeah [laughter]

Participant2: Sarah Palin! Oh, yes!

Participant4: [inaudible] very prominently.

Participant 6: Well, | mean...She had, you know, | thought that Bush made
Reagan look like an intellectual. And themaewn we heard Sarah Palin speak
when she said she learnt about foreign policy by looking across Alaska from
Russia, you know, it made my mind boggle (Portsmouth Labour, 2010).

Another participant in the Humanist Group asserted that Sarah Palin stusknimt

Ali ke a ticko and represented the fAcel ebra
a male participant in the International Politics Society at Aberystwyth University

t hought that Sarah Palin was dhaogwithbl e. Sh
the US. You donoét shoot deer from a hel i«

(Aberystwyth Conservative Future, 2010). 0

The emphasis on Obama manifested itself in four differentveaysr ecal | of Oban
campaign slogan; an initial excitementtan pl easur e surrounding Ob:
and electionquantity and quality of media coverage surrounding Barack Obama and

the 2008 electiomnda n emp hasi s o n.IO&rasobt@edirstedinhoh i ci ty
emphasi s, one partiickiofpresettshirts vith dhke picude:of A Y e a h

O6Hoped that everyone was wearing around.

journalist from Italy who had come to the
easily see Italians wearingshirts with BarackDOb a ma A Yes We Cano, uh,
even have those for Italian candi dates, S O

AHopeoO were the other slogans referenced

forward thinking, empowering slogans tie in with the secoochmon theme among

focus group memberan i ni ti al excitement and pl eas
candidacy and electon One journalist spoke of the fAh
and another Ahope in the futureosylmr fAposs
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seeker not ed Obamads el ection as ARa tran:
participant recalled being fAever so please

participant stated:

Participant 2: To win this election it was a challenge for ObarAad the
result was like a surprise and it gave happiness to all of us and hope that there
might be a kind of change (Portsmouth Labour, 2010).
Anot her Wel sh Li bDem employee said it was

exciting election [...], the exigment, the sort of rock stasque image of Obama and

then | me an, |l candt remember an el ection
and Cleggmani a or a part of the election in 2
excitement about a politician Wes h Li b De ms, 2010) .0 Thi s i
participant felt this way. As we shall sSee

dissipated in their enthusiasm over the course of 2009, some participants

wer enot ent husi ast icdarly tthe Aderyspmytim Universityh , part
Conservative Future society. As one studen:
his spell (Aberystwyth Conservative Future

The third common theme in the focus group data concerning the election was the
guantity and quality of media coverage surrounding Barack Obama and the 2008
election This was often offered voluntarily by participants and then followed up by
the moderator as a probing question to start a conversation about the discourses that
existed n the UK at the time of the election. Discussions surrounding media coverage
occurred in no less than six focus groups in thespireulus discussion of Obama and

the election. In a discussion with Cardiff Council employees, one female participant

summed p the general sentiment well:

Participant 3: the media presence was huge, it was phenomenal over here,
certainly the most heavily media campaign that has been presented over here
that 1 6ve cert ai(CadyfCaircie2010) n my | i feti me
Other mrticipants informed the moderator they either watched other speeches given
by Obama, stayed up all night to watch the election returns or watched the

inauguration. Condeer also a conversatidretween the Welsh Liberal Democrats:

Participant2 : | @ tdsay tharwe were all exposed to a lot of coverage
Participant3: Mmm-hmm.
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Participant2: It was dayin, dayout. Not quite to the level of the UK general

election but it was in the papers and in the news everyday.

Participant 4: Yeah, the BBC coved it live from polls opening to the

declaration as they would do here, but they would never do that anywhere else

in the world. And | think the States more so than anywhere else in the world

we felt that sense of fAwe want that cha
Participant6: Yeah...

Participant4: And that will affect us. You know the change of the President in
France, no one really cares, itds just
Awe really want George Bush gone and t}
good( Wel sh Lib Dems, 2010).0

Care should be takarotto read too much into any sorts of effects between coverage
and audience sentiment. Indeed, with one asylum seeker the sheer quantity of
coverage grated on him:

Moderator. So [Participant?2], you said tle coverage was just....everywhere. |

mean | wasnot here during the election
more about how intense it was.

Participant2: It was everywhere [laughter]. Really. No but everybody can tell

you, in the newspapers, pagexl pages and pages.

Participant1: And of course on the TV, every channel...

Participant2: Every channel, it was just obsessive.

Moderator. Did you get tired of it after awhile?

Participant1: Oh, yeah

Participant2: Well you do, at such a rate.

In terms of the content of media coverage, members of the International Politics
Society at Aberystwyth University agreed coverage was generally very favorable:

Moderator. OK...And do you remember him being covered in a particular way
or was it just all ®ama or...

Participant2: It was mostly Obama and then McCain was kind of a side note,
real | vy. AAnd thatodos what the other can
focus on Obama again. o

Participant3: Generally very favorable coverage

Moderator. Favoable coverage, you thought...

Participantl1: Barely any criticisms of Obama...

Moderator. Yeah...

Participant1: Always his good points...

Moderator OK...

Participant 2: Most of the stuff based around McCain was basically berating
his choice of SataPalin as a running mate [laughter] (Interpol, 2010).

Two participants, one in the Asylum Seekers Group and another in the Humanist
Group noted the emphasis on strategy and s
itod be, you Kk nolkecampagn tail bhdwengny weeks evereoleft, t

you know it wasnot SO much about policies
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everyone, it just , itéds just kind of what

2010). 0 One femal e p souptsawcitidiffeaently, hawevert he A mer |

Participant 2: Of the recent years. But still | mean if you look at, there were
some in the primaries, there were much more liberal people than he was.
Um, | remember | read...I read tBuardianpretty much every dagr every
other day and reading the sort of political explanation articles that would sort
of explain different issues in the American election for the British...Like there
was this really interesting one about affirmative action and how that played
out in terms of race in America, and just sort of how they chose to explain
stuff. And this was always sort of this
do ito uh thing.
Participant4: Yeah...
Participant 2: But it was also a very interesting sort of edtjve perspective
on certain policies that you sort of grow up hearing talked about but you never
have seen them explained in a very just
US does ito um, so | found thatofi n a wa
the Americanpolitical system either contrasted with how it works here...
Participant4: Yeah...
Participant2: Or just explained in sort of black and white terms (Americans,
2010).
By far, however, the most dominant theme that emerged fronfirdtiportion of the
focus group wasn e mphasi s on . I|@balpahere arevetyfewc i t y
illustrative examples that can be used without becoming quickly redundant; treatment
of Obamabds race was super fi citraits, Nopessr haps n
than ten focus groups contained at least one participant who brought up race within
the first ten minutes. Responses include i
At hat he was young, he was bl aekj ddntrd.t
Additionally, several participants noted the historical nature of Obama, a black man,

running against Hillary Clinton, a female candidate.

C. Feelings towards Obama
The second question sought to understand how participants felt specifically ab

Obama, both past and present. This was primarily to understand how participants

would be approaching the upcoming speech stimulus. In these focus group sessions,

any amount of excitement or positive sentiment that was felt initially for Obama

during hs candidacy was utterly overshadowed by disappointment towards Obama

and the first two years of his presidential performance described by many participants.
Asawor d, however, Adi sappoi nt merexprssings mer el

a wide range obeliefs and feelings towards Obama for a variety of different reasons
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held by focus group participants. The views of most participants are best seen on a

sliding continuum with one side having a dislike for Obama during his presidency

which has continuedotthe present and the other those that felt positive towards

Obama during his candidacy and maintained this sentiment throughout his presidency.

Most participants fell somewhere in between, such as participants who described
Obama as 0 ov e rtHoyght henfdiled toilive upstathegrmomises he made
during the campaign. This is where the phr
among participant responses, some describi

fimessianicodo or kbantoof a fAmiracle wor

Fourth, a few participants either recognized and admired the legislative
accomplishments Obama and the Democratic Congress had made over the past two
years, or were willing to shift the blame on institutional or oppositional factors such
as the natre of the Constitution or the Republican Party. One or two participants
continued to feel positive about Obama throughout. These responses should also be
tempered with the preest dial data, specifically the question that asked participants to
rate theircurrent view of Barack Obama. The results were overwhelmingly positive.
This tension either complicates the sort of quantitative questionnaires that posit these
types of questions with qualitative complications, or the qualitative findings must take
into account the pragmatic approach that participants take to reading Obama: a list of
disappointments and grievances there may be, but when asked to make a blunt and
final judgment on Obama, participants responded in the positive. Either possibility
unfortunaely falls outside of this research. What can be said is that there has been a
marked decline, for a variety of reasons, in positive sentiment towards Barack Obama

over the past two years.

D. Barack Obama, British Prime Minister?
The third question posed tfocus group participants concerned the hypothetical

political viability of Barack Obama should he have run as an MP and Prime Minister
of the UK in the last election. Participants predictably fell somewhere on a continuum
between yes and no. That saitie toverwhelming majority of participants who
responded were doubtful as to whether could be elected in the UK. Some
participants reinforced their position with supporting arguments and others did not.
While the majority of reasons might be loosely catempd under the heading
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Acul tur al di fferences between the US and t
be further subdivided into racial, ideological and structural differences between the

two nations that would prevent Obamads el e

The follow p question to whether Obama could in fact be elected was which political
party participants thought he might belong to. Fourteen participants responded that
Obama would be Labour, with some specifica

or as some employs@®f the Welsh Liberal Democrats argued:

Participant4: | could see him as New Labour
Participant6: Yeah...
Participant 5: Yeah.

Participant4 : 1 f | had to say anything, | 6d s
Participant6: Yeah...

Participant4: Labar ofthelated 0 6 s, not Labour .

Participant?2 : Not the ALabour Partyo because
so many strands of people, | mean Bl air.

Participant3 : Y e a h, -left ehick eiticeenmakes liim New Labour...
Participant2: Yeah (Welsh Lib Dems, 2010).

Only three participants said Obama would have been a Liberal Democrat with five

more stating that Obama would be somewhere between Liberal Democrat and/or the

Labour Party and Conservative Party. Finally, while one malécgeant said Obama

woul d be conservative because fAthereds no
participant in the Welsh Liberal Democrats seemed convinced that Obama was
Adefinitely not a Tory.o The 1livéteéiest d e

Aberystwyth Conservative Future society:

Moderator. OK. With...Based on the speech you just watched, based on his

version of raceelations in America. If you could press a button, and all things

being equal, Barack Obama was the new British PiMiv@ster, would you

press that button yes or no. Letbs go al
Participant2: No.

Participant1: based on that?

Moderator. Based on that, based on everything...

Participant1: Oh, no.

Participant4: No.

Participant3: Maybe yes, in &vay. You know, he has got a lot of progressive

ideas that maybe might be accepted more in this country than in America...

Participant 1 : But t hen again. .. Obamaods Spenc
Germany and wedre tryingd ttoi veut d[olnaug
forget [Participant 3]. [Laughter].

Participant 4. Some of his progressive ideas are already, well have been
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British for...

Participantl : Hedébd probably have a heart atta
| it ke fAibl oody hesInlott hits?!i d o cowiuaglhitstl, was
Participant 4 : Yeah a | ot of Obamads progress

care being the main one have been in Britain for years.

Participantl: Yeah...

Participant4 .  We | | | decades. . hyokW hkeobdbd, bsogbo
Britain in nineteen forysomething

Participant5: Yeah...

Participant4 : But, now heds not, he wouldnoét I
Participant2: No. . . hedd be irrelevant, sort of
Participant 4: | think you could tie that to American ftods a certain

amount...

Participantl : We | | you could i magine him bein
Participant2: No...

Participant4: No...

Participantl: No?

Participant 4 : No. .. heods far too. . .| coul dnodt
Conservative MP

Participant1l: Aww no

Participant5: [inaudible]

™~

Participant 4 : Even thowghgh®A&tmser ac dmghttoheds st
most British...
Participantl : Noooo, no, no, no....Hebds very |

Participant3: | dunno...

Participant4 : He \itpluvbuttin.d t

Participant2: | coul dndét see him fittind into
Participantl: No?

Participant4: | could see him...

Participant2: Yeah...

Participantl1: You should see some of the lefties in the Labour Party...

Participant5: [inaudble]

Participant4 : But thatodos a different | eft, the
Participant2: Yeah...

Participant4: The left of the Labour Party is...

Participant 1: Danny Skinner. You know Danny Skinner? [inaudible]
Participant 4: No, [inaudible] socialism,ral if you called Barack Obama a

socialist youdd get punched.

Participantl : Oh yeah, oh yeah heds a sociali:
Participant5: But...

Participant4 : He s not socialist in the way 1t

Participant5: You could arguédne was a socialistemocratic, so he could fit

in Labour or...

Participant 4: Yeah but a Democrat or a Republican in America, you know
the leftwing in America would be considered the righihg in the UK..
Participant 5: Yeah but the sister...the LalbboParty is their sister party so
naturally

Participantl1: Yeah, yeah, yeah...

Participant5: He would be with the Labour Party or the Liberal Democrats on
the left...
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Participant4 : He 6d pr ob abDemifdngthingbub.ser t o Li b
Participant2: | still cant see him fittindé in.
Participant4 : | coul dndot see him fittind anywrl
Participant5: He would not fit in, in the Conservative Party...I think, | think...

Participant3: | dunno...

Participant1: A lot of Conservves wanted him to be president...

Participant5: Yeah but now theydre gettingd 1t
Participantl1: Yeah, exactly, yeah (Aberystwyth Conservative Future, 2010).

E. Conclusion

What does this data tell us? First, it tells us tha tverwhelming number of

participants felt positive, hopeful and had high expectations for change during and

i mmedi ately after Obamabéds 2008 president
overshadowed by an equal, if not larger, number of participants who became
disappointed and disillusioned with specific actions or perceived inaction during the

Obama presidency. It comes to no surprise that participants who are from or who have

been living in the same country read Barack Obama in a variety and often
contradictoy ways. What is more striking is that many who belong to the same
professional group or political party will have very divergent views. This manifested
itself in views about Obamads race, I deol o
i snét matmpeéerny af squaring the circle. For O
triangle, circle, hexagon and many other oddly shaped polygons. Second, it tells us

that when participants are asked to make a blunt assessment about their feelings
towards Obamatheesul t s may be positive, Obamads f
pretest questionnaire must be tempered with a seemingly infinite number of
gualifiers: Avery positive, but. .. o; Asome:
like. With so many divergnt and complicated views, how could any trend emerge of
participants and the speech stimulus? There are, of course, numerous other examples

to support these themes throughout the focus group data, however, the rest of the

focus group data is to be inteafed with each individual rhetorical analysis.
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I X. Speech Analysis: AA More Perfect Union

A. Introduction
In this chapter the intrinsic textual and extrinsic contextual features of Barack

Obamads AA Mor e eebhaeliferd dn 18 Maicto2008 ars qutlined
begins with a general survey thfe significance of the Reverend Jeremiah Wright and

the statements he madéeconda n account of t he Obama for

A

the controversy are detailed whichoutt es t he vari ous exegenci es

More Perfect Uniom Third, key focus group numbers from this research are detailed

Fourth, utilizing ateleologicalr e adi ng of Obamads speech wi

organizing theme is justified befoo®nducting a close reading of the inwesrkings

of the speechrhisteleologicalreading is interleafed with focus group data.

B. Contextual Concerns: Reverend Jeremiah Wright

t

As early as Barack Obamads annacswmitle ment a
February 20 (Gahpagn Ohbnage®avid Plauffe knew the Reverend
Jeremi ah Wr i g hterm paSidr aamdanteistor, kconld e a liability for
Obamadés bid for the presidency (Plouffe, 2
government] had beebubbling just below the surface for months [prior to March
2008],0 Robert Terrild]l points ou-Marcthhat t he

2008 was significantly larger than any other controversy to face the Obama campaign
Aby sever al ituder(Tewillb 20090 Rloufie,2@08: 206)The story broke
on 13 March 2008. GBadiMarning Roeicaeparted o¥eB&L 6 s

video clip of Reverend Wright. The clips of the sermons by Reverend Jeremiah

Wright came principally from two sources: Wg hftitoes Day of Jer susal e

given 16 September 2001 a@bnfusing God and Governmegiven on 13 April

2003Wr i ght 6s soundbites included emphatic
the area of human rights, race relations, military intervestigstate supported
terrorism and the American war on drugs,
telling his congregation ANOt God Bl ess
( ABC, weea)a he campaign was over, Ob ama
were semg in Reverend Wright and those statements were not only offensive to
everybody in many ways, but it also showed an anger and bitterness that may be more
acceptable in some circles in the AfrieAmerican community but is never

acceptable in mainstream Amca. And so you had that sudden, really volatile
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potenti al cl ash of vi sions (Ball z and Jol
Campaign Manager, wrote that Al within] hou
other cables and the networks and floodirgltiternet. They were inescapable. It felt

|l i ke being in a mad house (2009). 0

C. Public Reaction to Wright

On Monday, 17 March 2008 the polling firm Rasmussen released the results of a

national telephone survey that indicated only 8% of respondents li@rable view

of Wright with 57% holding an unfavorable view. Approximately 73% of respondents

felt Wrightos views were firacially divisiwv
58% of AfricarAmerican voters. Perhaps more importantly, 56% of respuade

indicated they were less likely to vote for Obama because of the Wright controversy,

with only 11% indicating they were more likely to vote for Obama because of Wright.
Nationall vy, Obamadés favorability rating dr
47% during the Wright controversy (Rasmussen, 2008). Finally, this survey indicated

that 66% of voters had dread, seen, or hee
(ibid).o CBS asked a similar question and
heard@out Wrightoés comment s, 25% responded A
and 42% responded fANote much/nonedo (CBS,

| arge portion of voters heard at | east som
survey a significant nunds of voters held a less, albeit to varying degrees, favorable

view of Obama because of Wright. With anywhere from a third to half of voters

indicating a less favorable view of Obama on top of recent primary losses in Ohio and

Texas ten days earlier in dghly contested battle with Hillary Clinton a fitting

response was needed. Obama would admit to Ballz amusdo after the campaign

thdqgt fg we had not handled the Reverend Wri
we could have20l)mst 6 (2009: 200

D. Initial Responses
The day after the story broke on most media outlets, a response to the controversy

was posted oiheHuffington Postalong with a corresponding YouTube video:

| vehemently disagree and strongly condemn the statements that leave be
the subject of this controversy. | categorically denounce any statement that
disparages our great country or serves to divide us from our allies. | also
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believe that words that degrade individuals have no place in our public
di al ogue, mtheecantpaign stumntp @rsin tlee pulpit. In sum, |
reject outright the statements by Rev. Wright that are at issue (Terrill,
2009: 366).

~

Pl ouffe remembers t-hosmatatemenstseandt hhe
and consistent with what we hadisd when asked about Wr i ght
Awoefully inadequate (2009: 208).0 He went
that tapes would emerge any minute showing Obama nodding, applauding, and
generally whooping it up rntos Wrliglht We dad.i
Obama had to take questions about this fwadn Friday, in a series of lengthy

nati onal cable interviews (ibid: 209).0 AP
and Johnson report Obama as s&yiwog,Pl odff b
recall ed that Al After the newspaper interyv
the Wright interviews on CNN, Fox, and MSNBC. But as we watched from the

of fice, [ David Axelrod] and | knew t hat wh
ft ow, we would continue to bleed (ibid: 210

over how the day went:

A | t hought the interviews went wel |l , 0
concurred. We Dboth | et out a breath. (I
feels really unsatisfyiipt o me and | 6m sure to voters
our campaign if I canot put it into br

conventional politics needs to take a backseat. | think | need to give a speech

on race and how Wrigtfits into that. Whether people will accept it or not,

I donodt know. But I donot think we <can
2009: 211) .0

David Plouffe recalled that the controvers
had spent fifteen months iding: Obama was someone who sought to and would
bridge divides (20009: 208). 0 Obama gained
National Convention in 2004 with a speech that included the memorable soundbite
that #A[there] i s n adAmaricédh Thareskhe AmiediSiateseof and a
America, 06 and this theme of transcendence

rhetoric. Michael Cohen of thdew York Timeseported months after the controversy

t hat Al even] when | aunc hHouse inhthe groveraiahp ai g n
shadow of Lincoln in Springfield, Ill., he chose an unusual quote #fome r i c a6 s
sixteenth president A[ of ] strange, di scordant, and e\
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from the four winds, and fThesewemds saggesdt af o u g ht
politician who is most focused on organizing disparate groups toward a larger goal

(2008) .0 Ballz and Johnson in their accoun:

Race, the topic Obama had sought to transcend, now dominatgiddhssion

about hi m. [ € Obamabds] most wurgent goal
minister whose words were so at odds with the tone and message of his own
campaign. But he also wanted to speak frankly about the grievances and
resentments that otinued to divide black and white America. (2009, 200

201).
|l ndeed, Clayton recognized that Obamabs ea
to A[appeal] to voters across racial and

message of hope that tsmends race and attempts to bring a divided country together
(2007:5354) . 0 Mazama admits that AObamads app
seems, rests on his perceived ability to transcend®rd is, not to be a Black

candidate but simply an Americaneon Cer t ai nl y, Obamads r het
unity based on shared interests and values, as well as his own interracial background

and law degree fromlar var d Un i v eThe first and for@nto&t &xigendy) . 0

was to directly respond to the increasyngoxic discourse surrounding Wright.

Second, Obama needed to bring himself as a candidate running for President of the
United States back into favor with those who had shifted away from him as a result of

this controversy. These exigencies continued xa es t through Obamads
interviews and written letters of condemnation and the Obama campaign decided

something more powerful was needed to solve the controversy.

E. Something Mord&nifohoMore Perfect

Mi chael S. Boyd nJthe] eamspaitisan Hew Researchutidnk tartk h a t A
| abeled the speech as fAarguably the bigge:
some 85% of Americans had heard dat | east
Althe] influence of {he 10% ofiAmarieamsmwieotviewed s c on f
the speech online (2009: 78 ; Pl ouf f e, 200
speech on race during the campaign for some time but the moment had not yet
presented itself. When asked what the speech would consist of daykeafter the

Wr i ght story broke, Obama responded: Al al

speech. |l 6ve been thinking about it for al
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speech was set for Philadelphia, a fitting location, as Pennsylvaniehevaext big
primary contest. The immediate audience was small and carefully selected. Plouffe
suggested the Constitution Center, especially if Obama would be putting Wright in an
hi stori cal cont ext (Pl ouff e, 20009 )e. At
mailed [the peech] to his advisersdatibid).

F. Focus Group and Audience Response: Key Numbers and Scores

A total of 20 participants were involved in three focus groups in Portsmouth,
Aberystwyth and Cardifin the United Kingdom The groups that werconvened

were the Aberystwyth Conservative Future Group, the Portsmouth Labour Party
Group, a group of Sudanese immigrants to the United Kingdom and a group of
Cardiff Council employees. Due to hardware failure, the-tisting technology
recorded a tall of 16 participants during the speech stimulus portion of the focus
group. There was a range of age groups present in each focus group. Participants
comprised of 13 males and 3 females. Most participants indicated they were not
particularly religious, wh a sizeable minority showing some degree of religious
practice. The groups were overwhelmingly white and born in the United Kingdom,
with the exception of the Sudanese and Cardiff Council Group. Most participants had
achieved some level of postgraduatdueation, while all participants in the
Aberystwyth Conservative Future Group were pursuing their BA degrees. Most
participants felt mostly favorable towards Barack Obama and frequently heard about
him during the election. Figures 12.1, 12.2, 12.3 and 4204 the overall PNAR of

each focus group for this speech:
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Figure 9.1: Cardiff Council Group
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Figure 9.2: Portsmouth Labour Group
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Figure 9.3: Aberystwyth Conservative Future Group
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Figure 9.4: Sudanese Group
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As these figures demstrate, focus group participants felt a wide array of positive

and negative feelings towards Obamads spee

9C



unpacking some of the graph movements shown above as they relate to specific

moments in Obamaébés speech.

G. A TeleologicalReading: Textual Justifications

Il n AA More Perfect Union, 0 Obama construct
values of the Founderdés ideals and the pur
consubstantial relationship betwede tfirst and second persona by establishing his

ethosi n direct correlation with a constituted
in Wrightos i1 dentity, and in doing so, IS
and paradoxical meubstaamamcesoacfabtuhar yi. A I n so
neutralize many of the perceived negative qualities heaped onto Wright, and through
association, himself. Formally, he uses a parallel structure when addressing both the

black and white community which strengthehs stylistic similes that lead back to

the consubstantiality Obama sees in each community. Ultimately, Obama shifts from

t he di fferences of Airacial o substance t oy
through the #Adirectionalséd dWhles tnaantcieo ndfs rce
under a new Aulti mateneswon,cabahary hatf, iwmt
transcends racial differences towards a shared socioeconomic struggle for equality.

A brief survey of the speech text reveals twethinee separate metiaors, making

identificati on and di vi si on a stabl e and

Perfect Union. o0 For exampl e, Obama consti:t
Awant s unity, o he tells us nout of many,
chalmges as race neutral and declares his be

we may not have come from the same place, but we all want to move in the same
direction. o0 He chose to run for office bec
solve the chdénges of our time unless we solve them togethearless we perfect our

union by understanding that we may have different stories, but we hold common
hopes. 0 He constructs his own identity as
his auditor to seehte i r struggles as both Auniqueo a

common stake we have in one another. o

On the other side, Obama invokes various metaphors that signify division. He notes

that as early as the foundingoodntthlee ciousnu

91



of race, stuck in a Astalemate, 0 a Astal emn
the Achasm of mi sunderstanding that exi st
African-Amer i can communi ty, Ob ama {Amdridas us, i
community from forging the alliances it n e
condemns Wrightoés statements as fAdivisive,

The surprise at Wrightoés sermons fdAsimply r

segre@t ed hour in American | ife occurs on Sur
speech, Obama offers his auditors a choice
that breeds division, and conflict, and cy
Aredating into our separate cornerso and r
candidacy through a fApurely racial |l ens. 0
raci al di vi sionso but is certainly a good
scholarly and our nal i stic texts, from the extrapo

exigencies, from polling data, kdigure interviews and a survey of the intrinsic
features of the text show signs that a close Burkean reading can illuminate and merge
the text with thee various factors. Starting at the beginning of the speech, a
teleological reading can reveal how the metaphors, exam@ethyymemg tropes,
sources of argument and stylistic devices work towards creating consubstantiality
between the first and seconerpona, towards ingratiation, towards overcoming

division through identification and transcendence.

H. The Text: I nternal Movement of AA More |
i. Connecting the fiCampaigno to AAmeri cado
Obama begins his speech with the first proposition @& fgreamble of the
Constitution: AWe the people. o0 Obama gui de
building on the connections he makes between his campaign and the Founders. Such

an opening is an I mmediate <consetcontentt i on of
to come gains traction for those that believe in the importance of the Constitution or

adhere to the principles and values contained within the document (Charland, 1987).

Above all, it is a common reference point; in the United States the donmaaative

of the American Revolution and the signin
mystical beginnings; these stories are taught early and well known. One participant

from the Aberystwyth Conservative Future focus graoopedthat, while he opposke
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the specific policy proposals offered by Obama later in the speech, he enjoyed the

beginning moments:

Participant T Well at the beginning when he was talking about, you know, the
union, you know, the Founding Fathers who gathered you know here in
Philadelphia, | sort of like that, like | say "tradition,” you know, that's just how
we started off, we started off together, but then when he starts talkin' about
um, health care and reform and change that's when | start to turn it down...
Moderator. Sothat's when you start to crank it down...

Participant 1 Yeah..but then | go back up again when he says good stuff and
come back down again (Aberystwyth Conservative Future, 2010).

As the first two arrows show ifn AFmegruircea 69. 5

founding enjoyed an increase in PNAR of 19 points, from 34 to 53:

Figure 9.5: Aberystwyth Conservative Future

Plaase continuously fats the following spasch. (Aber Conservatives)
100=Very Positive

47

7\ AN

n mean

Another participant from the Portsmouth Labour group summarized the opening

sequence as follows:

Participant T Well | was prety positive about him all the way through as

well. I think in general he was my man, definitely. Briefly | think that uh he

was, I got the feeling he was saying nl
start when théeclaration of Independence was $pelout where we should

be going which was great, it was good, followed on from that to the civil war,

a step forwarcgain with the slavery problem, uh, not quite resolved, step
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forward, and | think heol |l caflyrhe t hat f
will have enough um power and um persuasion to bring America even more
towards that, that dream of where it al
(Portsmouth Labour, 2010).

At least one focus group participant, a civil servant at theli€&ouncil, expressed

an oppositional reading to Obamads opening

Participant 3 What | find interesting is that in this country we had a woman
before we had a black | eader and over t
theydove mad Nowwamat ods really interesti
more likely that a black person was going to win than a woman which, you

know, women have been around as long as men, | think, yet it was a black

person who would get that title before a womanla¢oAnd you look at the

American Constitution and it talks about the Founding Fathers, well, where

were the Founding Mothers? You know? Um so there are slight imbalances

there (Cardiff Council, 2010).

Despite this objection, like Aberystwyth Conseivat Future the Cardiff Council
Group PNAR saw an increase of 30 points from 50 to 80, as demonstrated in Figure
9.6:

Figure 9.6 Cardiff Council Group

Flease continuowsly rate the follomng spesch. {Group 4}
100=Stron >0itive
Total
3 80
n mean

Rhetorically, Obamadés recollection of t he

lesson; he is layig the groundwork to identify his interests and his campaign with the
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values and interests of the Founders. First, Obama recalls the different backgrounds,
AFar mers and schol ar s; statesmen and patri
something monumet a | . The Founder s, Obama tells wus
to tyranny and persecution to sign the Declaration of Independence, a point that saw

the Portsmouth Labour group increase their PNAR by 10 points from 52 to 62 in

Figure 9.7:

Figure 9.7: Portsmouth Labour Group

rtinuowsly rate the following speech. {Portsmouth Labour]
1

Total
62

n mean

Rhetorically, this ficoming togethero marke
Democracy, 0 the word Aexperimento signifyi
process; it provides rhetorical room later in the speech for Obama ¢e his

campaign to the purpose of the mythical founding. Overcoming difference to address
chall enges is the cruci al l ink between the
for the presidency. Even in terms of location, the campaign was busy creating
geogaphic parallels between the campaign and the Founders before the speech even

began. The founding along with this landmark speech both occurred in the same city

and, indeed, on the very same street at the Constitution Center in Philadelphia,

Pennsylvania.

AThe document they produced was eventual/l

Obama tells us, as he moves from a description of events to his analysis of the
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document . The Constitution was fAstained by
questionthad i vi ded the <colonies and brought t he
resolution would be | eft Aup to future ge:
down when Obama discussed slavery, not because of how Obama addressed the issue
throughout the speech, u t because they were fivery nega
Labour, 2010). 0 The Abserystwyth Conserva
slightly from 49 to 35 during Obamads init
history, as shown in Figure 9.8:

Figure 9.8 Aberystwyth Conservative Future

Please contnuouslyrate the folowing speech. {Aber Conservatives}

Total

n mean

The Portsmouth Labour group too saw a decrease in PNAR as Obama recollects that

the slave trade fiwas allowed to continue f
9.9, while the moment ftObamafuttuees gBnesat
momentary increase from the Aberystwyth Conservative Future Group, illustrated in

Figure 9.10:
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Figure 9.9: Portsmouth Labour Group

Please continuowsly rate the following speech  {Portsmouth Labour}
100=Strongly Negative:

Total

n mean

Figure 9.10: Aberystwyth Conservative Future Group

Please continuously rate the falloing speech. {Aber Conservatives)
100=Yery Positiva

45

nmean

Textually, Obama usesthevdsr wor d fidi vi doe oa nadn da riies ttaH ee nfait 1
of a series of antithetical propositions t
referenced in the justification for reading the speech through a Burkean lens. Of
course the wor dwdiadeifirmly thehe cealm of déentfieatioa and

di vision, but even the word #nAstal emateo

impasse, a situation unable to produce an outcome and unable (or unwilling) to come
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together. Looking at the speech, Obamald hardly be assuaging those voters who

had | ost favor with his candidacy because
Constitution as a document Astained by thi
could vicariously be seen as an insult to the Beus themselves, the demigods of
Americads civil religi on aoxain Aaeripaotivae r f u | S
must not be violated when working within its parameters. But, continuing the theme

of ingratiation Obama tells us that the document the Fensndrote "had at its very

core the ideal of equal citizenship under the law; a Constitution that promised its

people liberty, and justice, and a union that could be and should be perfected over

ti me. o This sentence outdintheiCongttutiolmsaw nor mat
large PNAR increases from the Aberystwyth Conservative Future group (+13 from 45

to 58), the Portsmouth Labour group (+18 from 46 to 64) and the Sudanese group

(+24 from 47 to 71) as shown in Figure 9.11, Figure 9.12 and Figl@e 9.

Figure 9.11: Aberystwyth Conservative Future Group

N !

5 58

atives}
100=Very Posiiive

“/
— |

n mean
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Figure 9.12: Portsmouth Labour Group:

Please continuowsly rate the following speech  {Portsmouth Labour}
100=Strongly Negative:

Total

n mean

Figure 9.13: Sudanese Group

Flease continuousy rats the following spesch {Sudansse}

Total

4 76

_/_/
/7
n mean

Textual ly, Obama <creates a <clear di chot om
real ity of the Founderma@d i bhmde,0 mea@aeg dDiwt at h

associates slaves seeking to be free from
every color and creedo seeking to achieve
of the United St at emealtbldckandwhitecaundercdsdatbro ws hi

in the speech, and begins to ground what will be his appeal to transcendence in
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American historical precedent of binding the particular to the universal. At the

founding of the nation, slaves lost out on the dichgtbetween ideals and reality but

there were other losers, "men and women of every color and creed,” and together

"we" have common interests to perfect the union in which "we" live. This act of
perfection, i n Obamads hieltforftcharl o ingahr rpartatve
struggle, on the streets and in the courts, through a civil war and civil disobedience

and always at great risko narrow that gap between the promise of our ideals and the

reality of their time.Oo

After laying the common refence point of the Constitution in a way that allows
room for his campaign to be associated, Obama is explicit in his association of

continuity:

This was one of the tasks we set forth at the beginning of this camyptign
continue the long march of tke who came before us, a march for a more just,
more equal, more free, more caring and more prosperous America.

This sentence saw a PNAR increase with both the Portsmouth Labour group (+22
from 66 to 88) and the Sudanese group (+55 from 55 to 80) asishavigure 9.14
and Figure 9.15:

Figure 9.14: Portsmouth Labour Group

Fleass continuously rate the following spesch. {Portsmeash Labour
100=Strongly Negati

Total
5 87

n mean
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Figure 9.15: Sudanese Group

Flease continuously rats the following spesch {Sudansse}

69

n mean

Rhetorically, the status of the Constitution as unfinished is the open and crucial link to
which Obama ties his campaign. If one cannot accept tastification through

association then it is hard to see how Obama is continuing the unfinished work of the
Founders and is thus left open to charges of being unpatriotic, unfamiliar or outside
Atraditional 6 Ameri can val ueane pattigipant h e

initially found the reference to the Constitution and social change as a positive point:

ParticipantZ | 6 m into the sort of reforms
know, bringing in social change um within American society. Umy he has

used, I me an, because America does
heés done iis brought in the Americ

which the country was built on, you know, this country works itself from, as a

Por

sor

have

an

state. And obvous | vy how he said that t hat 6s
[ i naudi bl e] for the future, so | t hink

found most positive (Portsmouth Labour, 2010).

Later in the focus group session, however, the same participantdeerfee| the

Constitution was restrictive rather than progressive:

C

Participant 7 I mean | 6m a big fan of Bar acl

represents, change, at the end of the day. Unfortunately he is in a country that

can be resistant to change becamde t he Consti tution and t
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he has. And obviously the economic-gpt as well that causes a lot of

di sparities on his side as well, i1itbés |
win. And um, i deal i snsgdtidenlgandtdestobut when
i mpl ement a series of change, but when

tends to bring you down as a person anf
why with the midterm elections people salde wasndét oudet t here t
votes or campaign, because thereds only
thing, when youbve got that wall in fro

Another participant in the same group felt that alluding to the founding of America

was an overalpositive beginning to the speech. He wondered aloud, however, as did

ot h

er focus group participants, whet her OBb

overly idealistic:

Participant 8 He started with his union message and he stressed the word

A u n i bootdalfa dozen times, implicitly implying there should be a union

within the country, it should be one country. He made, | think, an error when

he said, uh, when he revealed that of course the union did not abandon slavery,

the union kepwith slave y from 676 unti l al | t he we
1863 um, when thecivil war took slavery by the scruff of the neck and

threw it out. He explained that, | thought, very lucidly and well, and | took that

as a positive thing. But, he has a vision of Aitee which, um, if | could be so

rude as to liken it to Thomas Moore and Utopia, this wonderful land, we had

the same vision when we sing fiJerusal el
Um, the unfortunate thing is that idealism like this is very, verficdift to

deliver in a pragmatic and political world that we live in today (Portsmouth

Labour, 2010).

While another participant in this group flatly disagreed with this statement, noting his

f av
hav

ma n

orite parts of the speeechhl wehrienkt hyeo ufivdee
e some idealism, 0 a participant in the

i fested itself specifically in the conc

Participant 3 For me, if Obama had made that speech about a perfect union,
people in this country would be inclinec
What 6s he on about this O6perfect uniond
You know, America has a very idealistic constitution. Over here, maybe if

hedd sai d, ightaavaiwoiked.nAS soontas me throws in perfect,

and this is maybe where he connected with the kids more because you know

I tds well known that young people tend
older they become more realistic. If you look atnéfon Churchill, one of the
you know greatest | eaders some say webo

idealistic and over time became very conservative. And | think this is where
British politics is much more in the center because there is that kind lof pul
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towards idealism but still that kind of base of pragmatism whereas we want to
have ideas but we want comfort somewhere in the middle [...] (Cardiff
Council, 2010).

Anot her participant in the Portsmouth Labo
going to get a perfectedness but | know what [Obama] meant (Portsmouth Labour,
2010) .0 Textually, Obama attempts to groun
overcome differences to write the Constitution and just as successive generations of
Amendawomen of every creed and colorodo cont
called Athe 1 ong march t owthasllysassgrtmgd i ce, O
personal belief:

At hat we cannot solve the challenges of
T unless we perfect our union by understanding that we may have different

stories, but we hold common hopes; that we may not look the same and we

may not have come from the same place, but we all want to move in the same
direction- towards a better futufeor our chil dren and our ¢

Obama restates the same point in two sligh
divided insofar as "we" have different stories and separate backgrounds but are
consubstantial insofar as "we" have common hofeesthe future. Framed as a

personal belief, the first persona begins to merge with the constituted second persona
through a mutual belief. This appeal occurred simultaneously with a 14 point PNAR

increase from the Sudanese group from 69 to 86, showigumeF.16:
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Figure 9.16: Sudanese Group

Please continuowsly rate the following speech {Sudanese}

86
- —
_/
—
E——
n mean

Obama subdivides the source of t hi s bel i ef

in the decency and generosity of t he Ame
ingratiation of the American auditoSe cond, this belief St ems
American story. o The Cardiff Council group

from 90 to 73, shown in Figure 9.17:

Figure 9.17: Cardiff Council Group

Please continuously rate the followang speech. {Group 41
I0=Stron: 0Sitivie
‘ ‘ n mean

104

73




Much of the literature and commentary on the speech noteObatma comes to

embody the complexity of race in America, and this subdivided premise seems to be

the starting point. The description Obama has given of America and his own complex

story creates a synecdoche between his own story and the story of Aiidricaa m t h e
son of a black man from Kenya and a white
the alliteration makes his storybés compl e
Conservative Future group decreased PNAR abruptly 21 points from 61 to 40 during

this pation of the speech:

Figure 9.18: Aberystwyth Conservative Future

Please continuously rate the falloing speech. {Aber Conservatives)
100;

40

nmean

Obama elaborates on his upbringing and his time with his grandparents, a grandfather
Awho survived a Depression to serve in Pa
white grandmother whavorked on a bomber assembly line at Fort Leavenworth
whil e he was overseas. o0 Here Obama can be
Avi carious boasting, o6 highlighting the ad
wor ko of those hé haoulld@dnas svec¢ight e t wi tOlb a ma 6

those that would admire these qualities. He continues:

| have brothers, sisters, nieces, nephews, uncles and cousins, of every race and
every hue, scattered across three continents, and for as long as il
never forget that in no other country on Earth is my story even possible.
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Rhetorically, Obamaés story embodies Amer.i
perpetuates the ingratiating notion of American exceptionalism, the rséitan is

defined through what it is not; America has something the world does not. Focus
group participants had a mixed reaction tc
The discussion of this portion of the speech also sparked a discussion with the
Aberystwyth Consefative Future of how politics is different in the United States.

Upon one participant stating that #Ahe kept
problems and it just got, 1t got quite bor|

Participant4 Y e a h .[Obanyapmadewaur point
Participant I When he started talking about,

Kenya. ..o

Participant 2 Awww...

Participant | DONO6T CARE.

Participant 2Who cares!

Participant 1 You know | donodt care anfs a woma
running or youbve got an old man runni n
Participant22. Yeah. . .t hatoés all t hat

Participantz | f youdre up to the job, what do
Participant 2 Yeah 1tb6s not |l i ke compdotet el y ir
to have some sort of...where youore froc
i nfl uences you as a-tpheartsbosn .diButertemat &so

going to do. What you going to do is the main thing that people...people are
gongtolig en to you for what youdre going
change, not where you came from.

Participant2 No, you think so but someti mes i
Participant 3: America. .. because it 6s al ways

t h ey 6 we hadilikevmiddleaged men as, as the President, whereas we

have had Margaret Thatgtwe have had a woman

Participant 2Yeah...

Participant 3 Webve had different kind of peo
justify...so he...you know...

Moderator Sowe can separate...on the one hand
could see why he did it...

Participant 3 Yeah...

Participant 4 Well there is still a very British view because British and

American politics are very, very different in the way that treus...

Participant 2 Mmm...

Participant4 And i n Britain we...you donodt , [
America it iIs done. So | donot I ike 11,
| t 6s t he Ameri can styl e of rystwyithn g it

Conservative Future, 2010).
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Surprisingly, this rejection of Obamads af
narrative in the speech were glazed over, at leagtrm, when discussion moved

from Obama to David Cameron and the stories of @rigioliticians:

Participant 4 It's things like, uh, Sarah Palin spent a lot of time goin' on about
her family and her differences and Obama does it as well, but you look at
Cameron who has had a lot more ups and downs with his family life, [he]
doesrt mention it, at all. Very, very rarely does he mention it. Unless it's very,
very related to...

Moderator. And you like that?

Participant 4 Yeah, because you know he's got a lot more to say about his
family life...

Participant 2 A lot more seem# have happened...

Participant 4 Yeah.

Participant 2 ...then Sarah Palin's daughter gettin' pregnant.

Participant 4 Yeah especially because it all happened to him while he was in
office...

Participant 2 [Inaudible]

Participant 4 'Cause his féier 's died while he was in office, his son died...
Participant 1 A couple of years ago...

Participant 2Yeah

Participant 4 Couple of years ago, before he was running. And it doesn't get
mentioned, it's not...

Participant 2 It's sort of lots morserious.

Participant T He does relate to it in speeches

Participant 4 He doesn't make a thing of it

Participant 2 It can't not affect you, but it...

Participant 4 In America they seem to make a big thing about their family
lives anything, any lite thing that happens is analyzed.

Participant 2 Yeah...

Participant 4 And in Britain it doesn't happen and then...

Participant 2 They're trying to show they're human...

Participant 5 And then here, then here Ed Milliband and his girlfriend and
whether they should actually get married before the next election...
Participant I They've got another kid, another kid...[inaudible]...Ed Milliband
Participant 5 But he's not married, is he?

Participant 3 2: [Inaudible]

Participant 5 We're not goig to vote for him ‘cause he's not married...
Participant  Well, well, we voted for Ted Heath and he was gay,
so...(Aberystwyth Conservative Future, 2010).

Obamads narration of his personal j ourney

Aberystwyth Conservative Future later on in the focus group as demanding special

consideration due to his race:

next e

Participant 5 |l 6m not Ameri can, but the
edbk woul d

a Republican wins, I woul dnodot .



bl ack he shouldndot win, he shoul dnot h &
should be equal. And because he thinks
he can be i mmune from certain things bu:
or religiousbut | feel that...[inaudible]...the Republicans were slaughtered if

they mentioned anything about him, you know, that is discrimination, that is
raci st and youbre going to get done and
a nice guy but I just feel &t sometimes he thinks he can stand on a pedestal

and hebds got a halo on his head. But |
Il deal i sm but he thinks that as heds bl
against him but somet i méao oh him dnd mek he t |
thinks he can do what he wants (Aberystwyth Conservative Future, 2010)

At least one participant in this group disagreed about the role of personal narratives in

politics, however, was not vocal about it until later in the session:

Participant 3 ...l thought, you know, he's related it to himself, he wasn't just a
robot, he mentioned his own emotions, and so...

Moderator. And you like that?

Participant 3 Yeah, | like that.

Moderator. Do you like it when politicians do that indlUK?

Participant 3Yeah...

Participant I We don't do it enough, | don't think. We don't put enough
emotion into our speeches.

Participant 2 I donét know, sometimes it can c
of "I've only got a wife and kids 'causdabks good"

Moderator. And what did you think in this case?

Participant2 | dondét Kknow.

Participant 3 [inaudible]

Participant 3 Yeah, it did seem more sort of, "yeah, I've got a family and
stuff, so it makes me think like this" but it's not,didn't seem to play on it. It
was just sort of an aside, really (Aberystwyth Conservative Future, 2010).

However it i's interpreted, Obama textually

r el

ationshipodo by merging hisinthwpaseihdent i ty

AfAmeri cano audience:

It's a story that hasn't made me the most conventional candidate. But it is a
story that has seared into my genetic makeup the idea that this nation is more
than the sum of its partghat out of many, we areuly one.

The momento-moment data with the Sudanese group, for example, decreased when

Obama referenced that he fAlived in one of

to 64:
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Figure 9.19: Sudanese Group

Please connuousy rate the follcwing spesch_ {Sudanese}

100=Strongly Positive

Total

n mean

But, in the sentences discussing his fgmil pr eceding the <c¢cl aim t
country is my story even possible,o the Su
from 64 to 86, while the Aberystwyth Conservative Future group decreased by 6

points, as shown by the first arrow in Figure 9.21:

Figure 9.20: Sudanese Group



